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To the millions of people around the world trapped in slavery, to those who have fallen victim to
human trafficking, to those who are violently oppressed, and to the people working to free these
victims.
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ABSTRACT
EMILY JANE LAIRD: Seek Justice. Love Your Neighbor: An Integrated Marketing
Communications Campaign for International Justice Mission
(Under the direction of Dr. Victoria Bush)
I luman trafficking, slavery, and similar forms of oppression plague millions ot people around tlie
world—yet these problems are virtually unknown to much of the American population.
International Justice Mission (IJM), a non-profit human rights agency based in Washington.
D.C.. is working to defeat these issues in foreign nations by raising both funds and awareness of
the issues within the United States. Like all non-profit organizations, IJM serves two types ot
clients—those that receive assistance through its services and those that provide the resources
necessary to serve the other client group. Finding the right balance to successfully serve both
groups IS no easy task. When it eomes to obtaining resources needed to fund operations, non¬
profit organizations face a challenge because their customers are purchasing an intangible
product. Standing out from the crowd is a feat in today’s world where consumers are constantly
bombarded with advertising messages. Just like for-profit organizations, non-profits must
understand their target market, find a way to differentiate their product from competitors, and
successfully communicate the unique benefit derived from their product. This study examines
the issues addressed by IJM—slavery, human trafficking, and dysfunctional public justice
systems

and how to increase awareness about their presence and funding for their abolition

through IJM. Secondary research about these issues and Generation Y—specifically college
students

established the foundation for primary research performed at Ole Miss. Primary

research, which included both qualitative interviews and a quantitative survey, revealed an
overall positive attitude toward non-profit organizations but a lack of trust that can lead to a
hesitation to donate. The results also showed a positive relationship between religious
involvement and donating and volunteering. IJM should develop an integrated marketing
communications campaign focused on college students and strive to grow college chapters that
form relationships with campus religious ministries to increase involvement and build credibility'.
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Introduction
Slaver)' and human trafficking are two of the biggest problems in the world today
and probably some of the most complex problems faced by global leaders. Complicated
by poverty, politics, societal issues, and economics, it becomes difficult to identify the
real root of all the trouble. Does child trafficking and prostitution in developing countries
persist because of poverty or because law enforcement is corrupt? Is law enforcement
corrupt because poverty leads officers to accept bribes to ignore the presence of brothels
with child prostitutes? Or does law enforcement allow child prostitutes to continue being
exploited because it is a normal, acceptable practice in that culture?

Although there are hundreds of non-profit organizations dedicated to fighting
vanous issues surrounding slavery and human trafficking. International Justice Mission
(IJM), a non-profit human rights agency based in Washington. D.C.. has chosen to
in countries where
address these problems by promoting functional public justice systems
injustice is rampant.

What is International Justice Mission?

International Justice Mission(IJM)‘‘is a human rights agency that secures justice
for victims of slavery, sexual exploitation and other forms of violent oppression. IJM
lawyers, investigators and aftercare professionals work with local officials to ensure
immediate victim rescue and aftercare, to prosecute perpetrators and to promote
functioning public justice systems”(International Justice Mission, 2010). IJM is a
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Christian organization that takes its call to action from the Bible in Isaiah 1:17. which
says, “Seek justice, rescue the oppressed, defend the orphan, and plead for the widow."
While its headquarters are in Washington, D.C., afrlliale olTices are located in the
United Kingdom, Canada, and the Netherlands. The organization rescues only victims
outside the United States through its 12 offices in Thailand, Cambodia, the Philippines,
Kenya, Uganda, Zambia, Rwanda, Guatemala, Bolivia, Honduras, Peru and South Asia.
Although there are people trafficked in the United States, IJM only seeks to help victims
in countries with very poorly-functioning justice systems.

The Collaborative Casework Model

To promote “functioning public justice systems," IJM follows a “Collaborative
Casework Model" with four purposes: victim relief, perpetrator accountability, victim
aftercare, and structural transformation (International Justice Mission, 2010). This means
that criminals arc put behind bars, victims arc not only rescued but also eounseled. and
loeal authorities are trained to stop the abuse from recurring.

A Brief History
IJM was founded in 1997 by Gary Haugen, who was a lawyer for the United
States Department of Justice and Investigator in Charge of the United Nations
investigation ofthe Rwandan genocide. Haugen founded the organization as a response
to a study performed by a group of lawyers, human rights professionals, and public
officials. The study, which surveyed more than 65 organizations and represented 40,000
overseas workers, showed “a nearly unanimous awareness of abuses of power by police
and other authorities” in the communities where they worked (International Justice
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Mission, 2010). Now,IJM employs over 300 professionals. It is a non-partisan, non¬
governmental, 501(c)3 organization (International Justice Mission, 2010).
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Chapter 1:
Human Trafficking: The Global Environment
What constitutes human trafficking?
According to the U.S. Department of State's Office to Combat and Monitor
Trafficking in Persons.“[m]ajor forms of human traifieking include: forced labor, sex
trafficking, bonded labor, debt bondage, involuntary domestic servitude, forced child
labor, child soldiers, and child sex trafficking."
The majority of human trafficking is forced labor, according to the U.S.
Department of State. Sex trafficking occurs ‘*[w]hen an adult is coerced, forced,
deceived into prostitution - or maintained in prostitution through coercion,

or

Bonded

labor occurs when traffickers or recruiters unlawfully exploit an initial debt the worker
at
assumed as part of the terms of employment.'’ Involuntaiy domestic servitude occurs
an individual’s ‘‘off-duty living quailers" and typically is not shared with other woikers.
Forced child labor includes “situations in which the child appears to be in the custody ot
a non-family member who has the child perform work that financially benefits someone
outside the child’s family and does not offer the child tlic option of leaving. Child
soldiering includes “the unlawful recruitment or use of children - through force, fraud, or
coercion - as combatants or for labor or sexual exploitation by armed forces and occurs
at the hands of‘‘government forces, paramilitary organizations, or rebel groups.
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The Facts
Tlicre arc 27 million s!a\es in the world toda\'(Disposable People. 2004). and
human Irafllcking brings in re^■emIes of tens of billions ol dollars i'or trafllckeis (United
Nations OtTice on Drugs and Crime. 2010). In a June 2008 report, the United Nations
estimated that four billion people !i\ e outside the protection ol the rule ol law (I laugen
and Boutros. 2010).
What's happening in the United States?
I hc United States government tackles the issue ot human Iratticking and sla\er\
though the U.S. Department of Stale Office to Monitor and Combat Iratllcking in
Persons ( TIP) (Office to Monitor and Combat Trafficking in

Persons. 2010). This "otfice

has responsibilitv for bilateral and multilateral diplomacy, targeted foreign assistance,
and public en j^agemcnl on this issue of modern slavery and partners with foreign
ive counter-trafficking
governments and civil socielv to develop and implement etlecti
strategics" (Ofllce to Monitor and Combat Trafllcking in Persons
U.S. Department of State passed the Trafficking Victims

,2010). In 2000. the

Protectio n Act (TVPA). which

aimed to '‘combat trafllcking in persons, especially into the sex

tra de, slavery', and

involuntary servitude, to reauthorize certain Federal programs to prevent violence against
women . and for other purposes" (U.S. Department of Stale. 2010).
in the fall of 2010. DM was pushing legislature to support their efforts and
provide more funding to TIP through the Child Protection Compact Act (CPCA)
Unfortunately, the Congress adjourned its session before getting to vote on the C PC A.
According to a recorded information session from I.1M. available online, this act would
have authorized “the creation of a compact (a treaty, specific agreement to abolish
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trafficking in this focus country)" and helped “build political will within the government
to get legislature to solve the problem." Until now, the help provided by TIP aid has
been widespread but not deep. The CPCA would have targeted countries where the
government wants to abolish trafficking but needs outside help to get it done. Currently.
IJM is focusing on the TralTieking Victims Protection Reauthorization Act, which, if
passed, will also provide aid to the TIP office (Council, 2011).

Where is human trafficking happening?
TIP categorizes countries as belonging to Tier 1, Tier 2, Tier 2 Watch List, or Tier
3. Each tier correlates to the degree ofcompliance with the TVPA's standai*ds:
®

Tier 1 is defined as “Countries whose governments fully comply with the
TVPA's minimum standards."

9

Tier 2 is defined is “[cjountries whose governments do not fully comply with the
TVPA's minimum standards, but are making significant efforts to bring
themselves into compliance with those standards.

●

The Tier 2 Watch List is defined as “[cjountries whose governments do not tully
comply with the TVPA's minimum standards, but arc making significant efforts
to bring themselves into compliance with those standards, AND. a)the absolute
number of victims of severe forms of trafficking is very significant or is
significantly increasing; b)there is a failure to provide evidence of increasing
efforts to combat severe fomis of trafficking in persons from the previous year;
or,c)the determination that a country is making significant efforts to bring
themselves."
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●

Tier 3 is defined as “[cjountries whose governments do not fully comply with the
minimum standards and are not making significant efforts to do so"(U.S.
Department of State).
Tier 1 includes countries like the United States, Germany, and France; tier 2

includes countries like Portugal, Ecuador, and Cambodia: tier 2 watch list includes
countries like China, the Philippines, and Russia: tier 3 includes countries like Saudi
Arabia, Iran, and Burma.
For a complete list of tier rankings, see Appendix I.
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Chapter 2:

IJM Programs and Fundraising

Since IJM is a nonprofit organization, it relies on donations of both people's time
and money to operate. According to the 2008 Annual Report. 64 percent of its funds
came from individual donors. 23 percent came from foundations, six percent came from
churches and schools, five percent came from “other income,” one percent came from the
government, and another one percent came from “affiliates."

IJM focuses on education and awareness-raising through a number of vehicles,
many of which involve grassroots efforts coupled with support from IJM headquarters.
Any group or individual is invited to participate in fundraising, and a toolkit is available
for download on the IJM website. This toolkit contains ideas, guidelines, and request
forms for brochures, a web banner, and use of IJM’s logo. See Appendix II for the
toolkit.

The IJM website also divides information for age groups and interest areas. Each
age group is supplied with fundraising and awareness-raising ideas and has the option to
order some basic materials for free from IJM.

Elementary schools: IJM provides an educational curriculum for both public and
Christian schools. For this age group, there is only one suggested fundraiser. Loose
Change to I.oosen Chains(LC2LC). LC2LC comes from the idea that eveiy^one has lots
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of loose change. IJM's website says, “According to Real Simple magazine there is $10.5
billion in loose change lying around American households.** This fact is used as a tagline
for the fundraiser, which simply involves asking kids to collect spare change.

High schools and middle schools/church youth groups: IJM provides a DVD series
called The Justice Mission, which was made for teenagers and includes worksheets and
journal pages to go along with it. Another resource for this age group is As You Go:IJM
Mission Training as preparation materials for a mission trip to another country. Like the
elementary school, there is also curriculum for public schools and Cliristian schools. The
only suggested fundraiser is LC2LC, but IJM also recommends using their short
documentary. At the End ofSlavery, in conjunction with the fundraiser.

College and Graduate Students: IJM offers a number of ways for this age group to get
involved with the organization. Individuals can join Freedom Partner Edu,a monthly
Freedom
donation program. The tagline for this program is “In a world of violence
Partner EDU members make an investment that matters,

Through this program, donors

can choose to send their money to IJM's Urgent Need Fund, to an IJM Regional Fund for
money in one particular area (Africa, Latin America, South Asia, or Southeast Asia), or
to an IJM Casework Fund for a particular area of casework (sex trafficking, slavery,
sexual violence, or theft of land and property).

College and graduate students can also join or form a campus chapter at their own
school. IJM encourages campus chapters to “Raise your voices, raise awareness, and
raise support. IJM provides a startup toolkit with guidelines for starting a chapter and
fundraising and awareness-raising ideas. LC2LC,At the End ofSlavery, as well as other
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activities, such as bake sales, 5ks, or art auctions, are encouraged at this level. College
chapters are free to do whatever they want as long as they follow guidelines for the usage
of IJM's name and fundraising.

One other program for this age group is the Human Wrong campaign, which is a
collaboration between IJM and a few other Christian organizations. This program
speciifically targets child trafficking. Students can sign up to receive free materials to
begin a Human Wrong campaign on their campus, and the campaign can be separate
from a campus chapter.
One last way for college and graduate students to get involved is though an IJM
internship at the Washington headquarters or in a field office in another country. There
are internships in various areas of work: marketing/graphic design, accounting/finance,
aftercare/social work, communications, donor relations, education, human rights,
government relations, information systems, and law for graduate students.
Churches: IJM encourages churches to go on a ■Justice Journey." which is divided into
the phases of education, exploration, and engagement. The education phase is designed
to get the whole church aware of the problems IJM fights. Churches are encouraged to
form a Justice Learning Community,” which is a group of church staff and members
“meeting for the purpose of learning together about the Biblical call to seek justice in our
world” (International Justice Mission, 2010). Other activities for the education phase
could be hosting a speaker to talk about slavery and human trafficking or creating Bible
studies or book clubs to discuss books on the topic. Several videos and book resources
are provided, along with The Justice Journey:
Church Leaders.

Handbook for Pastors and Other
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In the exploration phase, churehes are encouraged to “explore" tlieir

own church.

their community, and finally UM's work. The idea is to get church members to first
examine their own church environment and see w'hat the church is doing to combat
injustice. Then attention should be turned to the community to ask questions such as “Is
there domestic violence in the community? Is there proper foster care available?” The
last step of exploration is turning to UM's work by asking questions such as “Is your
church passionate about a pai ticular area of casework in which IJM is involved?
Churches are invited to join the IJM Institute, which IJM describes as a “community of
Christian leaders" gathering to shaie

ideas, resources and tools to raise awaieness of

injustice"(IJM Institute, 2010).

In the engagement phase, churches should become actively involved in some
justice-related activity

For example, churches can allocate in their budget a donation to

IJM or tell other churches about UM's work.

Prayer Partners: This program allow's anyone to sign up for regular e-mail updates
about what IJM is doing and specific prayers needed.

Justice Campaigns: This program is an

initiative to get people to support public policy

against human trafficking and slavery. Currently, the focus is the Child Protection
Compact Act, which would provide funding through U.S. State Department to go to the
Trafficking in Persons Office so certain countiies that want to fight human trafficking
and slavery but lack the resources can do so. Those who wish to get involved can send
post cards or schedule an in-district meeting with their representative to ask him or her to
support the bill.
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Artist Partners: This is a group of artists—bands, filmmakers, etc.—that use their work
to support IJM. For example, at concerts, many of the bands speak about IJM and
encourage people to get involved.

Volunteers: IJM takes volunteers for short-term clerical work in its Washington olTice.
and professionals can volunteer long-term through internships or fellowships in field
offices.
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Chapter 3:

SWOT Analysis of IJM

Strengths
IJM’s focus is on injustice, and it does a good job offocusing on legal matters.
USAID noted that IJM conducts very thorough investigations and collects good evidence
in trafficking cases. IJM is also very aggressive and proactive rather than reactive in its
investigations as well. The combination of these two strengths has led to an increase in
successful rescue operations from 2007 to 2008.

Within the U.S., IJM has good support beyond the corporate level. It has program
materials organized to promote grassroots movements among elementary-aged ehildren,
high school students, college students, and adults. Additionally, IJM has a good
relationship with the U.S. government and receives government funding.

An advanced Google search ofthe words “International Justice Mission” showed
an increase in the number of results during a one year period each year from 2006 to
2010. Searching “International Justice Mission” for the year 2006 to 2007 yielded
2,360,000 results; 2,390,000 results for the year 2007 to 2008; 2,420,000 results for 2008
to 2009; and 2,490,000 for the past year. An increase in the number of times
International Justice Mission is mentioned on the internet suggests that a growing number
of people are aware oflJM.
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Another strength is the increase in the number of college chapters of IJM since
2007, according to e-mail correspondence with Jaclyn E. Lesch, Student Ministries
Program manager for IJM. College chapters arc a great tool for involving college
students, who arc part of the target market; student organizations themselves are a
strength since studies show that involvement in activities outside the classroom is linked
to academic success(Kim. Newton, Downey, and Benton. 2010).

Weaknesses
Within developing countries where IJM conducts investigations and rescues, there
are other NGOs with similar missions. A number of sources cited a lack of coordination
between IJM and other NGOs(USAID,2010; Unmach,2003; Thrupkaew, 2009), as well
as rescue and aftercare operations that do not always function well (Thrupkaew, 2009).
The improper functioning of rescue and aftercare operations is related to outside
problems, and this is further explained in the ‘‘threats” section.

The brand image is likely unclear because IJM does not do just one thing; tlieir
work and mission could be misunderstood. IJM may have trouble communicating to the
public what it actually does because it does many different things. Its mission statement
says it rescues victims of slavery, sexual exploitation and other forms of violent
oppression,” but “other forms of violent oppression” is broad and includes more than one
problem.

Opportunities
There has been an increase in philanthropic giving in the U.S. in the last decade,
and an increasing number of middle-income families arc donating more (Gunderson.
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2010). Additionally, the target market, members of Generation Y say they want more
involvement opportunities with charities (Preston, 2010).

There has been a boom in social media very recently (e.g., Facebook and iPhone
applications), but businesses have yet to fully exploit this communications opportunity
(Patel, 2010).

Threats
There are a number of problems related to under-functioning public justice systems in
developing countries, including police eorruption. inefficient court systems, and seareity
of lawyers.
The poor do not trust the police and never go to them when they have problems. In
fact, they avoid the police because the police often are the problem; they abuse their
power(Haugen and Boutros. 2010). Brothel owners or pimps often pay police to keep
.according to an AideTous study
quiet about brothels, sometimes up to $80,000 a year
cited in a USAID report(Thrupkaew. 2009, and USAID,2010). The issue of human
trafficking is complex and interrelated to many other problems. The United Nations
Office on Drugs and Crime said “human trafficking is often only one activity of extensive
and highly sophisticated international crime networks.
Court systems are not equipped to handle the number of cases they need to decide.
For example, in Mumbai, India, it would take 350 years for courts to hear all the cases on
the books(Haugen and Boutros, 2010). In Cambodia, long waiting times for the
prosecution of traffickers means victims may change their mind about testifying or take
compensation from the trafficker to drop the case(Haugen and Boutros, 2010).
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In developing countries, lawyers are few and far between. For example, in Zambia,
there is one lawyer for ever>' 25.667 people(Haugen and Boutros, 2010). However, it is
unlikely the poor can even afford a lawyer if they can find one(Haugen and Boutros.
2010).
E.xtreme poverty in struggling countries leads to desperation among the poor. Poor
people, including young children, seek any type ofemployment they can find. The North
Carolina Journal of International Law and Commercial Regulation cites the U.S. s
Victims of Trafficking and Violence Protection Act of 2000, saying ‘The typical victims
of trafficking are ‘women and girls, who are disproportionately affected by poverty, the
lack of access to education, chronic unemployment, discrimination, and the lack of
economic opportunities' in their home countries"(North Carolina Journal of International
Law and Commercial Regulation. 2010). A lack of education means desperate families
and their children have few options for employment. Additionally, the worldwide
economic crisis may intensify poverty in regions that already experience extiemc
is worsened, it could lead to increased desperation
poverty. When extreme poverty is
among the poor and possibly increased corruption among the police, who may be more
likely to accept bribes fi*om brothel owners

or pimps to keep quiet(Thrupkaew, 2009, and

USAID,2010), Additionally, the worldwide economic

crisis could also lead to a decrease

in donations to IJM.
There are a number of cultural differences that allow human trafficking and
prostitution to persist. For example, Asian men believe sleeping with a virgin is good for
their health; some even believe doing so can

cure AIDS(USAID,2010), which leads

some Asian men to seek out young virgin pro.stitutes. Another cultural difference is the
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stigmatization of girls who have been raped. In Cambodia,“girls who hav^e been raped
are stigmatized and believe they have no chance of a normal life, leaving them vulnerable
to traffickers"(USAID. 2010). After becoming prostitutes, girls feel they cannot return
home because they will bring shame upon both themselves and their families(USAID.
2010). Additionally, in Cambodia it is common for troubled families to sell their
daughters into prostitution: the act is not perceived as abnormal(USAID. 2010).

Noy Thrupkaew rasises another problem. In some of IJM's large-scale brothel bust
operations, large quantities of women are taken from brothels, but some of the women
they take were working at the brothel voluntarily. When women are seized from
brothels, they are held in a secure aftercare facility, but some of the victims do not want
to stay at the facility and attempt to escape (Thrupkaew, 2009). Despite the fact that
brothel bust operations do rescue girls who were forced into prostitution, some of these
girls may voluntarily return to prostitution because they are uneducated, stigmatized, or
desperate for a job.

IJM is receiving resistance from other organizations trying to promote safe sex, the>
say IJM is interrupting their work. One sueh organization is EMPOWER,an organization
begun in 1985 in Thailand to support female sex workers. The organization provides
opportunities for “education, access to health and legal rights, training across a broad
range of skills, e.g. computer, leadership, public speaking, art, photography, safer sex"
(Apisuk, 2006).

Frequently, victims are promised employment in another city within their own
country or in another country, but upon arrival, their identification documents are taken
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away and they find themselves in some form of slavery such as prostitution, forced labor
at a restaurant, or forced labor as maids(USAID. 2010).

After brothel busts, prostitution is driven further underground. Girls are moved to
new and more secretive locations, and the prostitution only appears to have disappeared.
despite the fact that it persists(Thnipkaew).

Table 1: SWOT Analysis of International Justice Mission

Strengths
Very thorough investigations with good
evidence
Grassroots programs

Weaknesses
Lack of coordination with other anti
trafficking NGOs(Thrupkaew, 2009)
Improperly functioning rescue and
aftercare operations(Thrupkaew, 2009)

Proactive rather than reactive in their
investigations/rescues
Successful rescue operations
Good relations with U.S. government
Increase in awareness of International Justice
Mission
Increase in the number of college campus
chapters from 242 to 360 from 2007 to 2010
College chapters: Involvement in activities
outside the classroom is linked to academic
success(Kim,Newton, Downey,and Benton
112-125)

Brand image unclear
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Opportunities

Threats

Increase in philanthropic giving in the U.S. m
the last decade (Gunderson, 2010)

Importance of defending human rights in
foreign countries has decreased in the
U.S. since 1993(Pew Research Center
for the People and the Press, 2010)

Middle-income families donating more
(Gunderson, 2010)
Generation Y members say they want more
involvement opportunities with charities
(Preston, 2010)

Under-functioning public justice systems
in developing countries(Haugen and
Boutros, 2010)

Human trafficking intertwined with
Increase in users ofsocial media (Patel, 2010) other problems(United Nations Office
on Drugs and Crime, 2010)
Extreme poverty
The worldwide economic crisis
Lack of education for people in
developing countries
Cultural differences
Rescued girls may voluntarily return to
prostitution (Thrupkaew, 2009)
Conflict with HIV/AIDS education
NGOs
Drugs
Brothel busts drive prostitution further
underground(Unmach,2003)
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Chapter 4:
Competitive Analysis: Organizations Similar to IJM
International Justice Mission is part of the Alliance to End Slavery and
Trafficking (ATEST). a ‘‘non-partisan coalition of prominent U.S.-based anti-slavery
organizations dedicated to developing and advancing a national policy agenda tor
abolishing slavery and human trafficking"(Humanity United. 2010). ATEST. formed by
Humanity United in 2007, consists of 10 member organizations and over 20 “allied and
advising organizations.

Member organizations include those such as Coalition to

Abolish Slavery & Trafficking, Stop the Traffik, Polaris Project. Ricky Martin
Foundation, Not for Sale, and Free the Slaves. Similar organizations outside ATEST
include Love 146 and FAIR Fund.
ATEST Member Descriptions:
Humanity United: Humanity United seeks to end slavery "[b]y pursuing a creative
combination of research, policy, and public pressure..to enable local and global solutions
to end modern-day slaveiy and mass atrocities in our time"(Humanity United, 2010).
This group’s work includes ‘"supporting worldwide advocacy and awareness-raising
agenda.” Although it offers the option to receive e-mail updates and donate, this group
does not provide the option for forming any sort of“Humanity United” group at a local
level like the college campus chapters for International Justice Mission.
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Coaiition to Abolish Slavery and Trafficking(CAST): CAS'i' was founded in Los
Angeles, California, in 1998 in response to the discovery of a sweatshop where 72 Thai
workers had been enslaved for eight years (Coalition to Abolish Slavery and Trafficking,
2010). Its goal is to end human trafficking, and it focuses its work on cissisting
trafficking victims w ithin Los Angeles. Us website offers educational materials and
information on how to stai t a college chapter of the organization.

Stop the Traffik:

STOP THE TRAFFIK is a growing global movement of individuals.

communities and organisations fighting to PREVENT the sale of people, PROTECT the
trafficked and PROSECUTE the traffickers"(Stop the Traffik. 2010). The organization
was founded in the United Kingdom in 2006 with the puiposc of educating people about
human trafficking, advocating for victims and fundraising. The organization encourages
students of all ages to set up clubs or organizations just like the IJM campus chapters. It
also provides resources like posters, videos, fact sheets, much like IJM. Unlike, IJM,
however, all its resources aie available in Arabic, Chinese. English, French. Russian.
Spanish, Dutch and Hindi.

Polaris Project: Polaris Project, which is based in Washington, D.C., was started m 2002
and also has offices in Newark, New Jersey, and Tokyo, Japan. Its work includes
^^conducting direct outreach and victim identification, providing social services and
transitional housing to victims, operating the National Human Trafficking Resource
Center(NHTRC)serving as the ecntral national hotline on human trafficking, advocating
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for stronger state and Federal anti-traffieking legislation, and engaging community
members in local and national grassroots efforts*'(Polaris Project, 2010).

Ricky Martin Foundation: The Ricky Martin Foundation, founded by Ricky Martin in
Puerto Rico in 2000, advocates for children's rights globally “through tlic creation of
awareness campaigns, programs and by promoting efl'ective policy making bv means of
“partnerships between international organizations, the private sector, local non-profits
and individuals"(Ricky Martin Foundation, 2010). This organization focuses on projects
in Latin America and docs not offer the option for the formation of a local chapter.

Not For Sale: According to its website, “[t]he Not For Sale Campaign equips and
mobilizes Smart Activists to deploy innovative solutions to re-abolish slavery in their
own backyards and across the globe"(Not for Sale, 2010). It was founded by David
Balstonc. who also wrote the book Not For Sale, aRcr he discovered some ofthe workers
at his favorite Indian restaurant in Berkeley. California, were enslaved children who had
been trafficked from India.

This organization encouiages people to start activist groups; resources are
organized by nine categories: modem abolitionists, high school students, college
students, business people, persons of faith, athletes, artists, consumers, and teachers.
There are 42 state operatioiis, each with a regional director, as well as projects in Uganda,
Peru, Thailand, Cambodia, and Honduras.

Free the Slaves: According to its website,“Free the Slaves liberates slaves around the
world, helps them rebuild their lives and researches real world solutions to eradicate
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slavery forever." The organization was formed by Jolene Smith and Peggy Callalian in
2000 in response to the book Disposable People. This organization is focused on
spreading the word about slavery to the media, and its website provides materials for all
types of media.

Similar Competing Organizations:

FAIR Fund: FAIR Fund, which “works to prevent human trafficking and sexual
violence in the lives of youth, especially girls, around the world." targets domestic
violence, sexual assault, human trafficking, honor killings, and women and wai (FAIR.
Fund. 2010). It is based out of Washington. D.C.. but also operates projects in Bosnia,
Chicago. Illinois. Serbia. Russia, and Uganda. FAIR Fund projects include "preventative
education workshops, outreach to exploited youth, and art therapy for girl survivors" and
training for local governmental officials, social workers, teachers, and local law
enforcement on how to best protect youth in their communities from sexual violence and
human trafficking”(FAIR Fund,2010).

Love 146: Love 146 was founded in 2004 by four Americans after they traveled to
Southeast Asia in search of ways to fight child sex trafficking. Originally named "Justice
for Children international,” Love 146 seeks to end child sex slavery and exploitation. To
accom plish this goal, it focuses on prevention of slavery and altcrcare ol victims.

as well

as research, very much like IJM (Love 146, 2011). Love 146 encourages people to form
Love 146 Task Forces, which is an organized group of individuals m any age in any
community .seeking to raise funds and awareness about child sex trafficking. The website
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supplies educational resources including facts and statistics, books, and movies. The
website's design appeals to a younger crowd—teens to twenties.
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Chapter 5:

SWOT Analysis of Ole Miss IJM Campus Chapter

Strengths: There is a small but dediealed group of people who genuinely are eoncemed
by the lack of justice and recognize the importance of IJM's work; tlicsc people can
spread the word about IJM to others on campus. Although there are very few people who
consider themselves members, there arc a few members who arc consistently involved.

Weaknesses: The group is fairly new (formed in the spring of 2009)and not well-known
on campus The membership and consistency in participation outside the group of
leaders is very weak. The core group of leaders for Ole Miss IJM consists of seniors and
one junior. If more people do not become consistently involved and step up as leaders.
the group will fall apart after this year. Recruiting new leaders is crucial.

Another weakness is IJM's logo. The logo for college campus chapters provided
by IJM headquarters in Washington is the same as the regular IJM logo, but its look does
not appeal to college students. Unfortunately, IJM does not allow campus chapters to
create their own logo. This is the IJM logo for Ole Miss.
CAMPUS CHAPTER Ole Miss

Opportunities: There are a record number of students in the freshman class this year,
and freshmen typically arc looking to become involved in some sort of group on campus.
Additionally, there is a high presence of religious organizations on campus. There are 11
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religious organizations listed on the website of the Dean of Students, including a
Christian fraternity and sorority, and there are additional religious organizations involved
with the university that are not listed on the Dean of Students website.

Threats: Although other similar student organizations with positive goals generally are
not cast in a negative light, they can have a negative effect on Ole Miss IJM. Hope for
Africa, in particular, w'ould be the top “competitor.'’ Hope for Africa was begun by Ole
Miss students in the spring of 2007 and focuses on fundraising for various projects
benefitting children and communities in Africa. Ole Miss IJM does not wish to take
away participation from Hope for Africa, but it is likely that many students that might
otherwise be interested in Ole Miss IJM instead Join Hope for Africa. The group is
extremely popular and well-known among students. Hope for Africa has been very
successful in its t-shirt sales due to the popular design, and the t-shirts deiimtely help
both its popularity and bank account. It even

has its own website. The organization is

highly visible, and students with interests in international justice and poverty issues
would probably be more likely to join that group over IJM.

One of the strengths of Hope for Africa is its image on campus. Hope for Africa
does not do a lot of advertising through posters or
students serve as walking billboards by wearing

on Facebook because Ole Miss

the t-shirts. At Ole Miss, almost every

single student wears a l-shirt to class, and every student loves a great new t-shirt.
Although Hope for Africa has recently changed the design on its t-shiits. the initial logo
design was extremely populai'among
advertisements for the group.

Ole Miss students, and the shirts served as walking
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Other competitors, which are less direct, would be fraternity and sorority
philanthropies. Greek life is a dominant feature of Ole Miss. According to tlie Ole Miss
Greek Life web page, about 30 percent of Ole Miss students are Greek. Every' fraternity
and sorority has some sort of philanthropy. This means that a significant portion of the
student population is already required to participate in some sort of fundraising activity.
Frequently, Greek students pailicipate in tlie philanthropies of fraternities and sororities
other than their own, in addition to their own, which makes for busy students since we
have a total of 32 organizations. Greek students are traditionally highly involved in
campus activities, but after being bombaided with requests for their time and money.
Greek students can easily tire of volunteering.

Table 2; SWOT Analysis of the Ole Miss Chapter of International Justice Mission
Weaknesses

Strengths
Dedicated group ofstudents
involved

Not well known on campus
Low level of participation outside of leaders and
a handful of other students
All but one current student leader will graduate
this year.

Opportunities
Record number ofstudents in the
2010 freshman class

Threats
Similar student organization: Hope for Africa
Greek philanthropies

High presence of religious
organizations
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Target Markets

On a national level, the primary' target market is Christian college students, who
arc members of Generation Y, and the secondary target market is college students who
are not necessarily Christians but are interested in IJM's cause. University of Mississippi
undergraduate students arc the target market for Ole Miss IJM.

Generation Y
Although Generation Y donors tend to give less than older donors, the group
should not be ignored because they have great earning potential in tlie future when tliey
have solid careers. Additionally. Generation Y members can contribute in other ways:
volunteering, advocating, fundraising, and marketing (Preston, 2010). According to the
Chronicle of Philanthropy,“more than any other age group, members of Generation Y people bom from 1977 to the mid-1990s—are volunteering their time in growing
numbers'’(Bchnkc and Oberwetter, 2008). This same

article described Generation Y as

being “globally minded and interested in helping nonprofit groups become more
entrepreneurial” and suggested that young people involved in non-profit organizations be
treated as adults. Additionally, “charities have reported success in naming an urgent,
specific need and giving donors a concrete way

to help”(Behnke and Oberwetter, 2008).

Several examples illustrate that members of Generation Y are politicallyconscious and active in social causes. For example, in the primary elections for the 2008
presidential race,“young voters turned out in record numbers in almost evei-y state that
held a primary or caucus (Behnke and Oberwetter, 2008). A second example is Teach
for America, a program in which participants teach for two years in low-income
communities across the United States(Teach for America, 2010). This program has only
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been able to accept 16 percent of its 18,000 applicants(Bchnke and Oberwetter, 2008).
Another example is reflected in college education programs; almost 250 colleges now
offer nonprofit management courses, and at least 90 colleges offer graduate-level courses
in the subject (Behnke, and Oberwetter, 2008). Additionally, the percentage of college
students who volunteer has increased from 28 percent of college students in 2002 to 30
percent in 2006 (Chronicle ot Philanthropy, 2010).

Although all members of Generation Y are good targets for IJM’s market, college
students in particulai* are a better choice for a target market since the schools provide an
organized infrastructure for establishing IJM chapters.

University of Mississippi Undergraduate Students

Clearly, the Ole Miss UM campus chapter will target Ole Miss students. The
Tapestry Segmentation database group College Towns," segment 55, gives a good
deseription of the typieal eollege student. This group lives a busy lifestyle focused on
convenience. This means frequently eating out, especially at McDonald’s or Wendy s,
IS

and buying frozen meals or anything that can be made quickly and easily. Technology i
a huge part of their lives. They own laptops, cell phones, and MP3 players and
frequently use the Internet. They

watch cable television channels like MTV and Comedy

Central. When it comes to clothing, they prefer to shop at discount stores but also go to
Gap, Old Navy, and Target. They are active in every sense of the word—they participate
in sports, go to athletic events, movies, and bars, and they participate in fundraising and
volunteer work, which is great for IJM. One in seven residents lives in a dorm, and those
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that live in olT-campus housing typically rent apartments. Fifty-two percent ofemployed
residents work part-time.

Ole Miss students can be described even more specifically. When one thinks of Ole
Miss stereotypes, a few things immediately come to mind: upper-class white students,
Greek life, BMW,Lexus, Mercedes, men's Polo shirts and khakis, men's visors, Chaco
and Rainbow sandals, women’s Nike ruiming shorts, women’s oversized t-shirts and
tanks. David Yurman jewelry. Christianity. Ole Miss football, the Ole Miss mascot,
tailgating, alcohol, and tlie Square. Although each of these belong to the stereotype, they
paint an accurate picture o^part of the Ole Miss student population. There are. however,
other ways to look at the student population: students in the marching band, honors
college students. Lucky Day scholars, community college transfer students. non-Greek
students, students in ROTC. international students, athletes, and non-traditional. older
students.
Quantitative data about Ole Miss should also be taken into aecount. In the fall of
2009, there were a total of 13.204 students enrolled, ineluding all University of
full-time and 66.8
Mississippi campuses, except the Medical Center; 91.7 percent were
percent were in-state students (University of Mississippi Institutional Research and
Assessment, 2010) Complete demographic information about Ole Miss undergraduate
students from the University of Mississippi Institutional Research and Assessment can be
found in Appendix III.
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Chapter 6:

Research Questions, Methods,and Qualitative Research Results Analysis

Key Research Questions
Based on information about International Justice Mission, Generation Y,and Ole
Miss students, three research questions were formed to guide the formation of an
integrated marketing communications plan. These questions focus on current levels of
awareness regarding human trafficking and slavery among college students and how IJM
should communicate with college students to advance their cause.

1. How aware are college students about the issues of human trafficking and
slavery?
2. What is the best way to raise awareness among college students about this issue?
3. What is the best way to promote IJM and increase funding for the Ole Miss IJM
campus chapter?

Research Strategy'

Both secondary and primary research methods were performed to gather
information. Secondary research included information from the Internet, Ebscol lost, an
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online database available through the University of Mississippi Library, and the Tapestry
Segmentation Guide, also available online tlirough the library. Several databases were

accessed through EbscoHost, including Academic Search Premier and Business Source
Complete. Primary research included qualitative interviews with key stakeholders—
current members of Ole Miss IJM, potential members of Ole Miss IJM,and leaders of
student organizations at Ole Miss-^and a survey taken by 213 undergraduate students at
the University of Missi.ssippi.

Analysis of Qualitative Interview Responses

The qualitative interviews

were conducted among tliree categories of people from

the University of Mississippii undergraduate population: current Ole Miss IJM members,
potential Ole Miss IJM members, and student organization leaders. Please note that one
graduate student who could be a potential member of Ole Miss IJM was included in the
research. Ole Miss IJM targets undergraduate smdents, but its membership is open to
graduate students as well. Interview questions for current members of Ole Miss IJM were
aimed at gathering opinion on improving the organization, while interview questions for
student organization leaders sought to gather insight into successful strategies of other
were
student organizations. The interview questions for potential Ole Miss IJM members
aimed at determining students’ perceptions and awareness ofslavery and human
trafficking as well as their level of interest in joining Ole Miss IJM. All interview
responses for student organization leaders were gathered via e-mail. Responses for the
other two groups were gathered both in-person and via e-mail. All participants signed a
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consent form agreeing to allow their responses to be included in this research. A copy of
the intci*v iew responses and consent forms can be found in Appendix IV.
Analysis of Responses from Student Organization Leaders: Strategies of Successful
Student Organizations

Six student organization leaders from the University of Mississippi answered a
list of questiotts about their student organization, such as why they stayed involved with
their organization and what type of events and communication tacucs were most
successful. Although the organizations varied in their purpose, the responses revealed
some commonalities among the groups.

Involvement: When asked why they stayed involved with their organization, four out of
six student organization leaders said they stayed involved because ofthe relationships
they formed with its members. This was expected since three of the student
organizations focus on socializing and meeting new people. Two organization leaders
said they stayed involved because they acquired leadership positions.
Events: When asked about tlie methods for advertising events, all but one ot the
organizations use Facebook to publicize, and others said they used technology like cmail, Org Sync, or flyers. The responses

were all different for most effective and least

effective methods. Since the organizations each have different purposes and target
groups, it is logical that the best method for advertising differs. Three organization
leaders said Facebook was the most effective way to advertise events, while one said
Facebook was the least effective method. Three said e-mail was the most effective
way- along with one who named both Facebook and e-mail as most effective. One
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leader cited word ol'mouth, and another said tables in front of the Student Union were the
most clTcctivc wavs to advertise events.

Nov members: I'o recruit new members most of the orgamzations have informational
tables on campus, some use technology, and three use word of mouth to recruit new
members.

Fundraising: Two organization leaders cited dinners as

the least effective means of

fundraising, and two said they do not do any fundraising. Ofthe organizations that do
raise money, one said selling t-shirts was most effective, one

said brochure-based sales of

jcwclr>' or cakes was most effective, and one said asking companies to sponsor events
where the company could advertise was most effective.

Meetings: Two organization leaders said their groups

meet twice a montli, two meet

once a week, and two meet once a montli. Four out of six leaders said they liked the
frequency with which their group met. Ofthe two leaders who indicated they were not
completely satisfied with the frequency of their meetings, one leads an orgamzation that
meets once a month and one meets every two weeks; both indicated they would like to
meet more often.

Analysis of Responses from Current Members of Ole Miss IJM
Five current members of Ole Miss IJM were interviewed. Increasing involvement
in the organization is essential for survival, so members were asked questions about why
they became involved and what types of activities they believed the group should hold to
be successful.
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Involvement: Undci-slandiiig why current members bec2ime involved in the organization
and how they became interested in the topic will aid in forming strategies to recruit
members. Most current members learned about IJM through an event or organized
program, and one member learned about it through a family member. Most ofthem
became involved because of a friend asking them, but some did learn about it and come
without an> prompting from a personal contact. Additionally, most of them alrcad> had
an interest in social justice causes when they discovered IJM,

so a key reason for their

invoh'cmcnt was their personalities and a pre-existing interest in the topic.

Improvement: Current members believed involving teachers, holding events, such as
awareness of social
showing a movie or holding a fundraiser, are good ways to increase
justice issues; they also believed events were the best way

to raise more money. Most

current members believed giving people a way to personally participate would aid
increasing membership.

Analysis of Responses from Potential Ole Miss IJM Members

Five students were identified as being likely to have an interest in

Ole Miss IJM and

likely to join the group. Their responses gave insight into levels of awareness of Ole Miss
IJM, human Uafficking, and slavery.

Awareness: A lack of awaieness and understanding of human ti afficking and slaveiy
the main problems IJM addresses

was apparent. Although some of the potential

members somewhat understood what human trafficking was, none ofthem could give a
solid definition; all of them could define slavery. All respondents identified lack ofsome
of the basic needs for survival, such as food and water, a,s one of the biggest problems in
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developing countries, but none ofthem identified slavery or human trafficking as one of
the biggest problems. One potential member did not think slavery today was a problem
at all. two were unsure but believed it was likely to be a problem, and two believed it was
to
definitely a problem today. Only two of the potential members had heard ofIJM pnor
the interview, and none ofthem had heard of the Ole Miss IJM chapter before the
interview.

Interest: Despite the lack of awareness of social justice issues and current lack of
involvement in solving the problem, all respondents expressed an intcresv m becoming
involved in an organization such as Ole Miss IJM if given the opportunit>. Most
potential members think ser%'ice to the poor is important and indicated that they would
become involved with a charitable organization if they had sufficient information about it
and felt the cause or organization was reputable. None ofthe potential members knew of
groups similar to Ole Miss IJM on campus. Most said they viewed service to the poor as
IJM could
small acts they could personally perform, an opportunity which Ole Miss
provide. All potential members said they would be interested in donating their time or
money to an organization providing international aid, including Ole Miss IJM.

Intentions; All of the potential members said they would be interested in joining Ole
Miss IJM. Two respondents said they would join ifthey saw other students excited about
the organization, two said they would join if they had enough time to participate in it, and
one said they would join if they had more infoniiation about it. Therefore, more
communication on behalf of Ole Miss IJM about the problems it addresses as well as
information about how to become involved should help the chapter gain more members
and involvement and increase funds raised.
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Chapter 7:

Quantitative Research Results Analysis

Based on input from the qualitative interviews

and research on non-profit giving,

ilv of Mississippi undergraduate students regarding
a survey was distributed to University
can
their opinions of and attitudes toward non-profit organizations. A copy of the survey
be found in Appendix V. The surv'ey was made on

Qualtrics, and it was distributed on

: all students on the Sally McDonnell Barksdale Honors
the internet in three ways:
College listserv were asked to take the survey via e-mail, students of a marketing
professor were asked to take the survey via e-mail, and Umversity of Mississippi students
1 Facebook, which provided a link
were also invited to take the suivcy through an event on
to the survey. A total of 215 people opened the survey, and 213 people completed the
surv'cy. Measurcment items for some questions were generated from the qualitative
interviews as well as from scales from previous studies conducted on charitable giving
(V/ebb, Green, and Brashcar, 2000; and Harvey, 1990).

The answer choices for each question were assigned a numerical value. The first
answci choice received a value of one, tlie second a value of two, and so on. For
example, questions with answer choices that ranged from “strongly disagree” to “stiongly
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agreei," the first choice, “strongly disagree,*’ had a value of one, while the last choice,
“strongly agree," had a value of five. For each statement respondents rated, Qualtrics
provided a mean value. For questions with a rating scale, the higher the mean,the more
positive the responses and vice versa.

Charitable Giving Motivations

The first question examined motivations behind donating money to a non-profit
organization. The idea for the first three questions came from a previously conducted
survey examining non-profit giving motivations(Harvey, 1990), but the statements
themselves were changed for this survey. Statements four through seven were the same
items used on a previously conducted survey examining attitudes toward helping others
(Webb, Green, and Brashcar, 2000).
Table 3: Charitable Giving Motivations
Statement
Most
Number of

1. I donate money to non-profit
organizations because it makes
me feel good,
2. I donate money to non-profit
organizations because I want
to help others.
3. I donate money to non-profit
organizations because I feel a
sense of duty to do so.
4. People should be willing to
help others who are less
fortunate.
5. Helping troubled people with
their problems is very
important to me.

Mean

Popular
Response
Agree

Respondents Who
Chose This Response
120

3.67

Strongly
Agree

104

4.40

Agree

101

3.63

Strongly
Agree

110

4.36

Agree

99

4.02
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6. People should be more
charitable towards others in

Strongly
Agree

93

4.21

Agree

102

3.94

society.
7. People in need should receive
support from others.

The results of this section suggest that an emotional appeal to donate would be a
successful marketing strategy. The first three statements describe the respondent's own
motivations for donating. The results indicate tliat helping others is one ofthe main
reasons respondents choose to donate money. The second statement.“I donate money to
non-profit organizations because I want to help others," had the highest mean. Donating
because it makes the respondent “feel good" had the second highest mean, and donating
due to feeling “a sense of duty to do so" had the third highest mean among the first three
statements.

The last four statements describe more general attitudes toward charity. The
majority of respondents marked neutral or positive choices, which suggests an overall
positive attitude toward charitable giving or helping people in need.

Geographic Preferences
The second question sought to determine ifthere was a relationship between
likelihood of donating and the geographic location benefitting from a non-profit
organization’s aid.
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Table 4: Geographic Preferences and Likelihood of Donation
Statement

Most

Number of

Mean

Popular
Response
Neither Agree
Nor Disagree

Respondents Who
Chose This Response
84

3.47

2. 1 am more likely to donate money to a
non-profit organization if the
organization is helping my local
community.

Agree

99

3.85

3. 1 am more likely to donate money to a
non-profit organization if the
organization is helping a community in
a foreign country.

Neither Agree
Nor Disagree

92

3.05

1. I am more likely to donate money to a
non-profit organization if the
organization is helping a community
within the United States.

Overall, the results of this section show that the likelihood the respondent will donate
money to an organization increases when the community receiving aid is geographically
closer to the respondent. For example, the statement with the highest mean was number
two,“I am more likely to donate money to a non-profit organization ifthe organization is
helping my local community.” The first statement,“I am more likely to donate money to
a non-profit organization if the organization is helping a community within the United
States,” had the second highest mean, and the third statement,‘i am more likely to donate
money to a non-profit organization if the organization is helping a community in a
foreign country,” had the lowest mean.

This section’s results suggest that IJM is at a disadvantage compared to non-profit
orgjjfii

s that provide aid to people within local communities or the United States in
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general. Marketing strategy should address this problem by making the recipients ot their
aid seem more like close neighbors rather than strangers in a foreign country'.

Peer Influences

The third question examined peer influences on non-profit giving. 1 he overall
idea for each of these statements came from a study by Cone, a strategy and
communications agency, and Grey Matter Research and Consulting. The study from
Grey Matter Research and Consulting showed a correlation between parents and children
in volunteer and donation habits; children are more likely to volunteer and donate when
their parents had volunteered and donated (Grey Matter Research and Consulting, 2011).
The Cone study showed that 81 percent of Americans indicated that word-of-rnoutri
through family or friends were “effective ways for nonprofit organizations to reach them
with a message or call-to-action"(Cone, 2010).

Table 5: Peer Influences on Non-Profit Giving
Statement
Most
Number of

Mean

1. I am more likely to donate
money to a non-profit
organization if I am asked to
do so by a friend.

Agree

Respondents Who
Chose This
Response
124

2. I am more likely to donate
money to a non-profit
organization if 1 am asked to
do so by an employee or
member ofthat organization.

Agree
Neither

83
81

3.32

136

3.90

Popular
Response

3. I am more likely to donate
money to a non-profit
organization if I know
someone who has

3.77

Agree Nor
Disagree

Agree
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volunteered for that
organization.
4. I am more likely to donate
money to a non-profit
organization if my parents
have donated money to that
organization.

Agree

101

3.66

5. 1 am more likely to donate
money to a non-profit
organization if a relative has
donated money to that
organization.

Neither

85

3.30

Agree Nor
Disagree

6. I am more likely to donate
money to a non-profit
organization if a fnend has
donated money to that
organization.

Agree

88

3.38

7. 1 am more likely to donate
money to a non-profit
organization if 1 know
someone else who has

Neither

89

3.15

125

3.92

Agree Nor
Disagree

donated money to that same
organi2:ation.
8. I am more likely to donate
money to a non-profit
organization if I know
someone who works for that

Agree

organization.

The results of this section indicate that respondents are more likely to donate to an
organization if they know someone who works for that organization or if they know
someone who has volunteered for that organization. I'hese two statements had the highest
means and arc closely related; respondents are more likely to donate money to iin
organization if they know someone doing some sort of work there.
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I'his section's results also indicated that friends or family members influence the
likelihood a respondent will donate money to a charity; respondents are more likely to
donate money to an organization when asked to do so by a iriend or family member. I'he
first statement. “I am more likely to donate money to a non-profit organization if I am
asked to do so by a Ifiend," had the third highest mean, and the fourth statement,‘‘I am
more likely to donate money to a non-profit organization if my parents have donated
money to that organization." had the fourth highest mean.

Marketing should respond to these results by reaching out to tlie target market
through word-of-mouth, which could include volunteers and employees.

Trustworthiness and Image
The fourth question examined the perceptions of non-profit organizations and the
impact of trust and credibility on respondents' decision to donate. The idea for the
statements in this question came from results of the qualitative interviews and a study by
Cone that examined trends in non-profit marketing(Cone,2010).

Tabic 6; Impact of Trustworthiness and Credibility on Charitable Civing

Statement

1. I am more likely to donate money
to a non-profit organization if it is
partnered with a corporation.

Most

Number of

Popular
Response

Respondents Who
Chose This

Neither

Response
119

2.80

Mean

Agree Nor
Disagree

2. I am more likely to donate money
to a non-profit organization if it
has a celebrity spokesperson.

Disagree

93

2.39

3. In the past 1 have turned down the

Agree

123

3.87
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opportunity to donate to a non
profit organization because I
questioned its credibility.
4. I have turned down an opportunity
to donate money to a non-profit
organization in the past because 1
have doubts about how my
donation is being used.

Agree

112

3.93

The results of this question indicate that trust is an important factor when it comes to
donating money. Slightly more than half of the respondents indicated that they had
turned down an opportunity to donate money in the past because they had doubts about
how their donation was being used and also questioned the credibility of the organization
soliciting a donation.

According to a 2010 survey by the strategy and communications agency Cone,50
percent of Americans arc more likely to donate money to a nonprofit organization that
has a partnership with a corporation (Cone,2010). However, tlie results of this survey
differed; respondents indicated that they arc not more likely to donate money to an
organization that is partnered with a corporation, fhe same survey

from Cone showed

that 61 percent of Americans believe a celebrity or notable spokesperson helps capture
the attention oi‘consumers. While a celebrity may capture attention, the respondents
from this survey indicated that they are not more likely to donate money to an
organization with a celebrity spokesperson. This may be due to the sample
characteristics of the survey.

Marketing should address the problems revealed by these results by increasing IJM s
credibility and trust among the target market.
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Non-profit 5’crccptions

I he lll'lh question examined perceptions of non-profit organizations. Each of the
statements in this question came directly from a previous study(Webb, Green, and
Brashcar, 2000).

Table 7: Perceptions of Non-Profit Organizations
Statement

Most
Popular
Response
Agree

Number of
Respondents Who
Chose This Response
147

Mean

Disagree

92

2.58

3. My image of charitable
organizations is positive.

Agree

131

4.01

4. Charitable organizations have
been quite successful in
helping the needy.

Agree

131

3.87

5. Charitable organizations
perform a useful function for
society.

Agree

120

4.20

1. The money given to eharities
goes for good eauses.
2. Mueh of the money donated to
eharity is wasted.

3.98

The results of this section indicate that respondents have a positive opinion of
charities in general. Ilowever, while most respondents disagreed with the second
statement,"Much of the money donated to charity is wasted,” 74 respondents also
marked ‘‘Neither Agree Nor Disagree,” which could indicate that they still believe it is
possible that some charities waste money that is donated.
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Factors Influencing Donation Decisions
I’hc sixth question examined the impact of various factors on the decision to
donate, fhe idea for the statements in this question came from the results ofthe
qualitati\ e inter\ icw s as well as the Cone study, whieh indieated that 75 percent of
Americans “want to hear about the results of corporate/nonprofit partnerships*’(Cone,
2010).

Table 8: Factors Influencing Decisions to Donate
Mean

Factor Influencing Decision to
Donate

Most Popular
Response

Number of Respondents
Who Chose This

1. Trustworthiness of the

5

Response
123

4.30

5

115

4.20

4
5
5

78
77
77

3.89
3.79

5

148

4.51

organization
2. Credibility of the
organization
3. Reputation of the
organization
4. Organiz.ation’s track
record of success
5. The organization’s cause
or mission

These results indicate that all the factors about which respondents were asked
have an influence on their decision to donate. The most important factor influencing
respondents’ decisions to donate was the fifth factor,“The organization’s cause or
mission.

This factor had the highest mean. Trustworthiness and credibility ofthe

organization had the second and third highest means, respectively.

Information Sources
The seventh question asked respondents which sources they were likely to use
when seeking infonuation about non-profit organizations. The idea for this question and
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the inibrnialion sources about which respondents were asked came from the Cone study
(Cone. 2010).

Table 9: Preferred Sources to Obtain Information About Non-Profit Organizations
Source of Information
1. Organization's
Website
2. Wikipedia
3. Twitter
4. Facebook
5. Myspace
6. Friend/Family
Member
7. E-mail

8. Cell Phone
Application
9. Television
10. Radio

11. Newspaper
12. Magazines I read
regularly

Most Popular
Response
Very Likely

Number of Respondents
Who Chose This Response
121

Mean

Likely
Very Unlikely
Likely
Very Unlikely
Likely

69
79
76
158
119

3.07
2.37
2.99
1.36
3.99

Likely
Undecided
Unlikely
Very Unlikely

65
53
53
89

2.96

Likely
Likely
Unlikely

74
61
60

3.13
2.76

Likely
Likely

87
70

3.16
3.04

4.42

1.99

Based on the mean values for these results, respondents are most likely to go to an
organization’s website to get more information about the organization, followed second
by a friend or family member, and third by a newspaper.

Marketing should focus first on the IJM website for communication. They should also
leverage the target market’s trust in friends and family members by finding an organized
way for IJM employees and volunteers to communicate with their friends eind family
members about IJM. Since the target market also indicated that they get information
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about organizations in which they are interested from newspapers, IJM should find ways
to get in the news, which could be through press releases or finding wrays to attract
attention with newsworthy events.

Cummunicatiun Preferences
The eighth question asked respondents about preferred methods ofcommunication
with a non-profit organization with which they are involved. The idea for this question
and the types of communication came from the Cone study (Cone, 2010).

Table 10: Preferred Methods of Communication with a Non-Profit
Means of
Communication
1. Twitter
2. Facebook
3. Blog of the
organization
4. Cell Phone
Application
5. Mail

Organization
Most Popular
Number of Respondents
Who Chose This
Response
Response
77
Strongly
Disagree
85
Agree
73
Agree
Strongly
Disagree
Disagree
Agree

Mean

2.34
3.08
2.99

65
65

2.28

101

3.45

These results indicate that if a respondent is involved with a nonprofit
organization, the most preferred method of communication is mail, followed second by
Facebook and third by the blog of that organization. Respondents indicated that when
they arc involved with a nonprofit organization, they do not want to communicate with
that organization via Twitter or a cell phone application.
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C'haritable (ii\ iiig Beha\ ior
I he iiiiilli question asked respondents to indicate which non-proiit organizations
llie\ had dt>nated to in tlie past from a list of organizations or to write in the name of an
organization not listed. The list included both local and national non-profit organizations.
rhe national non-profit organizations included came from some ot the top non-prolit
organizations mentioned on the Cone Nonprofit Brand Power 100 list(Cone. 2009).
Table 11: Organizations to Which Respondents Donated in the Past

1

I lope for Africa

48

23%

2

The Pantry of Oxford

32

15%

3

United Way

64

30%

4

rhe Salvation Army

118

55%

5

American Red Cross

84

39%

6

Habitat for Humanity

109

51%

7

Goodwill

143

67%

8

American Cancer Society

70

33%

9

American Heart Association

42

20%

10

International Justice
Mission

19

9%

104

49%

71

33%

11

St. Jude’s Children’s
Research Hospital

12

Other (local, national, or
international):

Only nine percent of the respondents had donated to IJM in the past.
Religious Behavior and Charitable Giving
The tenth question asked respondents if they regularly attend a campus religious
ministry.
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Tabic 12: Regular Attendance of a Campus Religious Ministr>'

0

Yes

68

32%

No

145

68%

lotal

213

100%

Thirt\ -l\vo perccnl of respuncleiUs indicaled that they regularly attend a campus
religious minislty ●

Frequency of Volunteering
The eleventh question asked respondents how frequently they volunteered.
Table 13: Frequency of Volunteering

1

yes—on a regular basis

36

17%

2

yes—on an irregular basis

85

40%

85

40%

7

3%

213

100%

3

I have volunteered a few
times in the past.

^

I have never volunteered for ■
a non-profit organization. ■
I'otal

The results of this question indicate that only 17 percent of respondents volunteer
on a regular basis. Forty percent of the respondents volunteer for non-profit
organizations on an irregular basis and 40 percent have volunteered a few times in the
past. Only a very small portion of the respondents—3 percent—indicated that they had
never volunteered.

bl

Frequency of Donating
]lie Iwciiiii

:d ictiponJcjils hou oAcn they donated money to a non

pro il i org,:in i /:it ion.

»
Tabic 14: Frequency of Donatina

1

Never

14

7%

2

Monthly

28

13%

3

F^very few months

100

47%

4

Once a year

48

23%

5

Every few years

23

11%

I'otal

213

100%

Most of the respondents —47 percent

said that they donated money to non-protil

organi/.ations evcr\ few montlis, and 23 percent indicated that (hey donated money to
non-nrohl <')rnanr/alions otu'e a year.

52

Chapter 8:
Ovcr> ie>v of Quanitativc Survey Results
Trust and Credibility

In general, the respondents have a positive attitude toward charitable giving. The
respondents cited helping others as one of the main reasons to donate. Flowever, trust of
organizations is an issue that can keep them from donating money. Slightly more than
half of the respondents indicated that they had turned down an opportunity to donate
money in the past because they had doubts about how their donation was being used and
questioned the credibility of the organization soliciting a donation. Personal relationships
with someone on the inside of an organization can help alleviate trust issues. According
to the results, respondents are more likely to donate to an organization ifthey know
someone who works for that organization or if they know someone who has volunteered
foi that organization. They arc also more likely to donate when asked to do so by a
friend or family member. Conversely, when respondents were asked to rate the impact of
various elements on their decision to donate, the organization s cause or mission liad the
highest average rating compared to other elements—^the orgamzation s trustworthiness,
credibility, reputation, and track record ofsuccess.
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Commuiiicaiion

I o communicate with respondents involved with a non-profit organization, the
most preferred method of communication is mail, followed second by Facebook and third
by the blog of that organization. When respondents are looking for information about an
organization, they are most likely to first go to the organization's website. iTic second
most popular source of information was a friend or family member, and the third most
popular source for information was newspapers.

Geographic Preferences

Another element that has an impact the decision to donate is geographic location.
According to this survey, the likelihood tlie respondent will donate money to an
organization increases when the community receiving aid is geographically closer to the
respondent.

Frequency of Donating and Volunteering

fwo other elements addressed in the survey arc the decision to donate and
frequency of volunteering. Most ofthe respondents—40 percent—indicated that they
volunteer for non-profit organizations on an irregular basis, and 40 percent have
volunteered a few times in the past; only 17 percent volunteer on a regular basis. Hie
most common frequency of donating money was every few months; forty-seven percent
of respondents indicated that they donated money to non-profit organizations cvciy few
months.
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A cross-tabulation of questions 11 and 12 reveal that donating money and
volunteering for an organization have a positive relationship; respondents who volunteer
on a regular basis donate money more frequently than respondents who volunteer on an
iiTcgular basis or less frequently.

*Table 15: Frequency of Donating and Volunteering
Frequency of
Donating
Monthly
Every Few
Months
Once a Year

Volunteer on

Volunteer on

a Regular
Basis
33.33%
50.00%
11.11%
5.56%

an Irregular
Basis
4.71%
11.76%

Volunteered a
Few Times in the
Past
7.06%
35.29%

Never
Volunteered

61.18%
17.65%

28.24%
20.00%

71.43%
0%

Every Few
Years
Never
0%
4.70%
9.41%
100%
100%
100%
Total
*Based on the results of Table 15a. vvhich is located in Appendix VI.

0%
0%

28.57%
100%

Of the respondents who volunteer on a regular basis, approximately 33 percent
donate money on a monthly basis and half donate money every few months. These
percentages differed greatly compared to respondents who volunteer on an irregular
basis, volunteered a few times in the past, or never volunteered. Ofthe respondents w'ho
volunteer on an irregular basis, less than five percent donate monthly and approximately
11 percent donate money every few months.

Frequency of Volunteering and Religious Behavior

Another important element related to Ifequency of volunteering and donating is
involvement with a campus religious ministry. A cross-tabulation ofquestions 11 and 12
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revealed that respondents who regularly attend campus ministry volunteer more
frequently than respondents who do not regularly attend a campus ministry.

*Tablc 16: Frcquency of Volunteering and Regular Attendance of a Campus
Religious Ministry
Frequency of
Volunteering
Volunteer on a regular
basis

Regularly Attend a
Campus Ministiy
25.00%

Do Not Regularly Attend a
Campus Ministry
13.10%

Volunteer on an irregular
basis
Volunteered a few times

41.18%

39.31%

32.35%

43.45%

in the past
1.47%
4.14%
Never Volunteered
100%
100%
Total
*Bascd on the results in Table 16a, which is located in Appendix VI.

According to these figures, 25 percent of respondents who regularly attend a
campus ministry' volunteer on a regular basis. However,of respondents who do not
regularly attend a campus ministry, only about 13 percent volunteer on a regular basis.

Frequency of Donating and Religious Behavior

Respondents who regularly attend a campus ministry donate money more
frequently than respondents who do not regularly attend a campus ministry, according to
a cross-tabulation of the results from questions 10 and 12.
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*l'ab!c 17: Frequency of Donating and Regular Attendance of a Campus Religious
Ministry'
Frequency of
Donating
Never

Regularly Attend a Campus
Do Not Regularly Attend a
Campus Ministry
Ministry
0%
9.66%
20.59%
9.66%
Monthly
58.82%
41.38%
Every Few Months
Once a Year
14.71%
26.20%
5.88%
13.10%
Every Fe%v Years
100%
100%
Total
*Bascd on the results of Table 17a. which is located in Appendix VI.

Approximately 20 percent of respondents who regularly attend a campus ministry
donate monthly to a non-profit organii^ation, while approximately 9 percent of
respondents who do not regularly attend a campus ministry donate monthly. All of tlie
respondents who regularly attend a campus ministry had donated to a non-profit
organization in the past, but approximately 10 percent of respondents who do not
regularly attend a campus ministr>' indicated tliat they had never donated money to a non¬
profit organization.

Based on a cross-tabulation, of the respondents who indicated that they had
donated to IJM in the past,68 percent regularly attend a campus religious ministry. This
percentage was calculated based on Table 18, which is in Appendix VI.
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Chapter 9:

Communications Strategy

Recommendations

The survey results show a strong positive relationship between religion and
involvement with a non-profit organization. Based on a cross-tabulation, of respondents
who indicated that they had donated to IJM in tlie past, about 68 percent regularly attend
a campus ministr>^ Since IJM is a Christian organization, it should use this trend to its
advantage by reaching out to students through campus religious ministries.

However, non-religious members of the target market should not be ignored. An
organization’s mission or cause is an important factor in determining the decision to
donate. Many students who are not involved in religious organizations may also have a
strong interest in IJM’s cause. For example, many of the survey respondents arc
majoring in international studies, and, therefore, are probably more likely to be interested
in IJM than students in other majors since IJM aids people in foreign countries. Along
with campus religious ministries, international students and students in the Croft Institute
for International Studies represent an opportunity for IJM to gain donors and volunteers
at the University of Mississippi.
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Student involvement at the grassroots level is an important factor in gaining
momentum both at the University of Mississippi and other college campuses. A high
level of student involvement will contribute to the establishment ofIJM as a credible,
trustworthy organization in tlie minds of both students and faculty. Luckily, recent trends
in Generation Y behavior suggest a favorable future for non-profit organizations,
Research on Generation Y shows that its members are globally minded and interested in
helping nonprofit groups become more entrepreneuriaP'(Behnke and Oberwetter, 2008),
and the percentage of college students who volunteer has increased from 28 percent ol
college students in 2002 to 30 percent in 2006(Chronicle of Philanthropy, 2010).

1 lowever, in order to increase student involvement, IJM also needs to tocus on
educating the public about human trafficking and modern-day slaver>% two of the major
issues the organization seeks to abolish. The results of the interviews with potential Ole
Miss IJM members revealed that there is a great lack of awareness ofthe existence of
slavery and human trafficking and a lack of understanding of what human trafficking
actually is. Since the survey indicated that respondents in search ofinformation about an
organization are most likely to first go to that organization’s website, IJM should create a
separate organizational website for colleges and universities. Word-of-mouth is another
invaluable communication tool. IJM should leverage the target market’s trust in friends
and family members by finding an organized way for IJM employees and volunteers to
communicate with their friends and family members about IJM.

Another hurdle to overcome is the fact that IJM aids people outside the United
States. According to the qu2mtitativc survey, the likelihood a respondent will donate
money to an organization increases when the community receiving aid is geographically
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closer to the respondent. IJM is at a disadvantage compared to non-profit organizations
that provide aid to people within local communities or the United States in general. Since
quantitative survey respondents indicated that they donated money to non-profit
organizations because they wanted to help people, UM's advertising should transform the
people they aid from statistics to people to whom the target market can envision and
relate

like neighbors rather than strangers in a foreign country.

Brand Essence

IJM is a proactive human rights organization dedieated to "‘seek justice, rescue the
oppressed, defend the orphan, and plead for the widow”(Isaiah 1:17). IJM is a shepherd
of God's flock, faith in action, tlie light of hope in a daik world, and the answer to
desperate prayers for help.

International Justiee Mission (IJM) has a two-fold purpose: IJM seeks to educate
the world about some of the greatest injustices in existence

human trafficking, slavery.

violent forms of oppression, and dysfunctional public justice systems in foreign nations
and raise funds to support its operations around the world in order to abolish these
injustices. By empowering Christians to spread the word and raise funds through
grassroots movements within the United States, IJM is able to attack the root ofthe
injustices by sending lawyers, investigators and aftercare professionals outside the United
States to work with local officials ““to ensure immediate victim rescue and aftercaie, to
prosecute perpetrators and to promote functioning public justice systems (International
Justice Mission, 2011).
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Positioning Statement

To convince college students to donate to IJM instead of similar competing organizations
because donating to IJM provides a tangible means for them to have a part in abolishing
slavery and human trafficking, and. unlike similar competing organizations, IJM attacks
the root olTnjustice rather than just providing a temporary solution to an ongoing
problem.
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Figure 1: Ad Objective Pyramid
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Chapter 10:

Creative Big Picture

The Challenge: IJM itself is not well known and neither is its cause. There are a lot of
non-profit organizations with similar humanitarian causes that are targeted specifically
toward college students. Consumers today are overexposed to advertising and
desensitized to even the most shocking ads. Standing out among the crowd is a tough
job—especially when customers are purchasing an intangible product. IJM receives
support from a variety of age groups and has programs developed for each one but has
failed to tap into the full potential offered by Christian college students to increase
awareness and funds raised.

The Concept: The overall objective of the campaign is to increase awareness ofIJM’s
cause among Christian college students, which will ultimately lead to an increase in
donations. The name ofthe campaign is Seek Justice. Love Your Neighbor.” and the
campaign slogan is Just because you don’t see it doesn’t mean it’s not happening. By
coupling the slogan with statistics and images, the campaign will point students’ lack of
sensitivity to shocking information and remind them that the ads pertain to real people
that are not all that different from them. The website’s material wAVW.ijmactivist.org will
help explain the connection between “seeking justice” and “loving your neighbor with
Bible verses and personal accounts from slavery and trafficking victims.
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Rationale: The campaign will turn college students into activists to advocate on behalf
of the victims IJM serves. By utilizing a campaign name that alludes to one ofthe Ten
Commandments from the Bible and campus ministries to aid in organizing events,IJM
can reach an audience that will be motivated to take action for their cause.

Support: The strategy for the campaign is supported by both primary and secondary
research of IJM and the target market.

Timing: The campaign will run from August 2011 to June 2012.

Sample ad ideas: The television commercials and YouTube videos will feature shocking
statistics and images. For example, the first shot is five seconds of undercover video
footage featuring the blurred-out faces of child prostitutes in Cambodia. The audio
accompanying the footage is a man asking how much one ofthe girls costs. The second
shot is the following statistic with a plain, dark background: “There are an estimated 27
million slaves in the world today—more than any other time in history,

The third shot is

a red background with the slogan “Just because you don’t see it doesn t mean it s not
happening,” and the website link www.ijmactivist.org. A voiceover says the slogan and
tells viewers to go to the website for more information. The very last shot is picture of
the new IJM logo, which has been altered to look more hip and modem.

Other ads will feature actors who give brief accounts oftraumatic incidents
suffered by some ofthe victims IJM has helped. For example, the first screen shot will
99 44

feature “Ana.

Ana” tells viewers she went out on the streets to find ajob to help

support herself and her family. She was promised a well-paying job in another city,
which was really a scam that led to her captivity in a brothel. Before changing to the
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second shot, a voiceover will say “Ana is a paid actor, but the story she told is real.” The
second screen shot will provide a statistic about human trafficking, and then the
commercial will end with the same screenshots as described for the previous commercial
example. Storyboards for ads are located in Appendix VII.

IMC Tools

Advertising

Objective: Increase awareness of both IJM and its cause.

Strategy: IJM will place ads on television, radio, and the internet to drive traffic to its
new website developed specifically for college students.
Tactics: Television, radio, and internet ads will be consistent in their message and
design. The television and internet ads will feature an image, a statistic, the slogan, and a
link to the new website specially designed for college students. The radio ads will feature
only a statistic, the slogan, and link to the website. Television ads will run on MTV and
major networks such as ABC during primetime.

Rationale: Respondents from the quantitative survey indicated that they prefer to get
information about an organization from that organization’s website. The ads themselves
will grab the attention ofthe target market and also drive them to the IJM college website
where they can find much more information.

Interactive Marketing

Objective: Increase comprehension of both IJM and its cause.
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Strateg>': IJM will run interactive ads on the side of the Facebook homepage in the form
of quizzes which use the same statistics featured in other ads on television, the radio, and
the internet.

Tactics: Engage consumers through curiosity and then educate them with statistics.
Rationale: Facebook is the favored social networking website among the target market,
and the quizzes featured on the side of the Facebook homepage look more like
entertainment than ads.

Direct Marketing

Objective: The objective is to create awareness and create desire to volunteer for an IJM
campus chapter event or donate money to IJM.

Strategy: IJM will communicate with the target market through e-mail and door hangers
placed on dorm room doors at college campuses with an IJM campus chapter.

Tactics: IJM will send e-mails to campus ministries at the beginning ofthe 2011-2012
school year to inform its leaders of IJM, presence ofcampus chapters, and opportumties
for participating and organizing events. Another usage of door hangers and e-mails will
follow the “Seek Justice. Love Your Neighbor.” college tour; door hangers will promote
the tour before it arrives, and students can sign up for e-mail updates at the tour’s events.

Rationale: Respondents from the quantitative survey indicated that mail was the most
preferred method of communication wdth a non-profit organization with which they were
involved.
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Public Relations

Objective: The objective is to induce conviction and action in the target market.

Strategy: IJM will induce conviction to donate money or volunteer through the “Seek
Justice. Love Your Neighbor.'* tour of college campuses. IJM will induce action through
the Difference with a Dollar fundraising contest.

Tactics: The “Seek Justice. Love Your Neighbor.” tour will consist ofa nationwide tour
of college campuses, with two-day-long visits to each campus. IJM will coordinate the
event with the help of IJM campus chapters and/or campus ministries. Prior to the event,
IJM campus chapters and campus ministries will post flyers around campus that feature
QR codes that lead to informational videos about IJM and the upcoming event. The first
day of the event will consist of an informational table in a prominent campus area. The
table will also sell IJM merchandise such as t-shirts and wristbands and offer students the
chance to enter a drawing for an iPod nano. The second day ofthe event will consist ofa
showing of the movie Not My Life and a brief speech by an IJM employee. The drawing
for the iPod nano will take place at the end ofthe speaker’s speech, and participants must
be present to win, which is a good way to draw students to the event.
The Difference with a Dollar fundraising event will be coordinated by IJM
campus chapters and/or campus ministries, which will receive promotional materials
from IJM to execute the event. The IJM campus chapters will be divided into regions:
Northeast, Southeast, Midwest, and West Coast. Chapters from each region will compete
with other chapters from their region to raise money within a one week time frame. The
idea of the fundraiser is to get everyone to donate a dollar. Each IJM chapter could
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determine the method for eollecting the money. For example, students could take turns
sitting at a table in a high-tralTic area on campus each day for a week. The chapter from
each region that raises the most money will win a concert on their campus featuring the
band Switchfoot.

Rationale: Both the “Seek Justice. Love Your Neighbor.” tour and the Difference with a
Dollar fundraiser will give IJM campus chapters and campus ministries the chance to
give students an active role in an IJM and invite their friends to the event that they are
coordinating. Word-of-mouth will be a valuable tool for these two events, and the results
of the quantitative sur\ ey indicated that members of the target market are more likely to
donate to a non-profit organization when asked to do so by a friend than by an employee
or member of that organization. Additionally, since college students typically are not
able to donate large amounts of money, the Difference with a Dollar fundraiser is easy
and non-intimidating.
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Appendix I: Tier Rankings of Countries According to the Trafficking Victims
Protection Act(TVPA)
Afghanistan
Albania

2WL

Greece

2

Oman

2

2

2WL

Pakistan

2

Algeria

2WL

Guatemala
Guinea

2WL

Palau

2

Angola

2

Guinea -Bissau

2WL

Antigua & Barbuda
Argentina
Armenia

2

Guyana
Honduras

2WL

Panama
P^ua New Guinea

2WL

2
2

Hong Kong

Australia

1

2

Austria

1

Hungary
Iceland

Paraguay
Peru
Philippines

2

Polat^

Azerbaijan
The Bahamas

2WL

India

2WL

2

Indonesia

2

Bahrain

2

Iran

3

Portugal
Qatar
Romania

2

Bangladesh
Barbados

2WL

2WL

Russia

2WL

2WL

Iraq
Ireland

1

Rwanda

2

Belarus

2

Israel

2

St Vincent & The

2WL

Belgium
Belize

1
2WL

Italy
Jamaica

1
2

Gren.
Saudi Arabia

,3

Benin

2
2

Japan
Jordan

2

Senegal
Serbia

(2WL
2

2

Sierra Leone

1

Kazakhstan

2WL

^2
2WL

2

2
2

___

3
2
2
2WL
1
2
2WL
1

Bolivia
Bosnia & Herzegovina
Botswana

2

Brazil

2

Kenya
Kiribati

Brunei

2WL

Korea, North

Bulgaria
Burkina Faso

2
2

Korea, South
Kosovo

Burma

3
2

Kuwait

Burundi
Cambodia
Cameroon

2
2WL

Canada

1

Central African Rep .
Chad
Chile

2WL
2WL

China(PRC)
Colombia

2
2WL
1

Congo(DRC)
Congo(ROC)
Costa Rica

{3
2WL

Cote d’Ivoire

2WL

2

j

2

2WL

Singapore
(Slovak Republic
ISIovenia

3

[South Africa

2

jSpain

1

{Sri Lanl^
Sudan

2WL

2
3

r

K^gyz Republic
Laos

2

iLatvia
Lebanon
Lesotho

2

[Liberia
(Libya
jLithuania
Luxembourg
iMacau
(Macedonia
Madagascar
[Malawi

12WL
2WL

,2wl

iSuriname
[Swaziland
{Sweden
Switzerland

2

iS^a
[Taiwan

2WL
1

Tajikistan
Tanzania

1

Thailand
Timor -Leste

T

2
2
2WL

2

{Trinidad & Tob^o
Tunisia

1

3
2
2WL
1

2

2wl
:i
2WI.
2WL
2WL

2
2
2WL
2WL
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2WL

3

Malaysia
Maldives

Cyprus

2

Mali

2WL

Czech Republic
Denmark

I

Malta

2WL

I

Djibouti
Dominican Republic

2

3
I

3

Mauritania
Mauritius
Mexico

2

Ecuador

2

Micronesia

2WL

Egypt
El Salvador

2

Moldova

2

Equatorial Guinea
Eritrea

2WL

Estonia

2

Ethiopia

2

Fiji
Finland

2WL
1

Nepal
Netherlands

France

I

Neth. Antilles*

2

Gabon

New Zealand

The Gambia

2WL
2

1
2WL

Georgia

1

Niger

Germany
Ghana

1

Nigeria

2WL
1

2

Norway

1

Croatia

I

Cuba

3

2WL

Turke;^
Turkmenistan
Uganda
Ukraine

2
2WL
2
2

United Arab Emirates 2
United Kingdom
United States of
America

1
1
2

2WL

Uruguay
Uzbekistan

2WL

Mongolia

2

Venezuela

2WL

Montenegro
Morocco

2
2

Viemarn

2WL
2WL

Mozambique
Namibia

2WL

Nicaragua

Yemen
Zambia

2
2

Zimbabwe

2
3

Haiti

;SC

1

Somalia

ISC

I
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Appendix II; IJM Campus Chapter Toolkit
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We are so excited that you are considerinjj starting an IJM Campus Chapter and growing the justice
movement at your school. Here at IJM,we truly believe that students are the catalysts for incredible change
in our world. Wc are excited to see how you will spur on the justice movement on your campus.
Traditionally,IJM Campus Chapters have been made up ofstudents passionate about integrating the work
ofjustice into their Christian faith. This toolkit is specifically designed to resource this type of grouphowever,wc know that Campus Chapters take all forms.Some arc independent groups,some belong to
larger student collations:some are five students,some are fifty. Whatever shape your group takes,we hope
the resources in this toolkit sei*ve as a helpful guide as you take this exciting step.
IJM Campus Chapters focus their activities around three main objectives:
●

Raise awareness on your campus and in your community
about the reality of modern-day slavery.

●

Raise your voice on behalf of victims of injustice through advocacy and prayer.

●

Raise funds to enable IJM to bring rescue to victims of modern-day slavery.

We hope that this toolkit proves to be useful to you as you begin this journey with us.
If you have any questions or need anything from us, please don’t hesitate to contact us. We would also
love to hear about all that your group accomplishes together. You can reach our Student Ministries staff at
chapters@ijm.org or 703-465-5495.
Thank you for your commitment and for your desire to bring IJM to your school!

In partnership,
IJM Student Ministries Team

About Inli’rnai < 1,
International Justice Mission is a human rights agency that brings rescue to victims ofslavery,sexual exploitation
and other forms of violent oppression. Every day,IJM lawyers,investigators and aftercare professionals work with local
governments in 13 countries to:
●

rescue victims of violent abuse and ensure long-term aftercare;

●

prosecute their perpetrators under local laws: and

●

transform public justice systems to protect entire communities.

Through individual casework,IJM confronts aggressive violence—violence that steals dignity and health from children
trafficked into forced prostitution,strips widows and orphans of their homes and hope,and denies freedom and secu ty ^
families trapped in slavery. Today,four billion of the world’s poorest people are not effectively protected
own laws against abuse and oppression—hut IJM sees daily that violence can be stopped when vulnerable people are s
their public justice systems.
IJM conducts casework in the following areas:
●

Forced Labor Slavery

●

Illegal Land Seizure

●

Sexual Violence and Rape

*

Sex Trafficking

●

Illegal Detention

●

Police Brutality

●

Citizenship Documentation

IJM has offices in India, Kenya,Zambia,Rwanda,Uganda, Guatemala, Bolivia, Cambodia,the Philippines and Thaila
three casework alliance offices in Ecuador, Honduras and Peru.IJM is headquartered in Washington,D.C. and has gro
approximately 350 staff worldwide.
('ore*('omniitnwn ts
In the tradition of abolitionist William Wilberforce and transformational leaders like Mother Theresa and Martin Luther
King, Jr., IJM’s workis founded on the call to justice articulated in the Bible (Isaiah \-X7y.Seekjustice,protect the oppressed,
defend the orphan,pleadfor the widow.
IJM seeks to restore to victims of oppression the things that God intends for them:their lives, their liberty, their dignity,
and the fruits of their love and labor. By defending and protecting individual human rights,IJM seeks to bring hope and
transformation for those it serves and restore a witness ofcourage in places of oppressive violence.

L

injustice:

I

Ifwe ask Ck>d to give
us an understanding of
injustice,he will grant our
prayer and transform us
919
in the process.
— Gary Hav^en,iJMPresident

3 before we can fully understand what needs to be done to fight injustice in our world,it is important to have a
It eeper understanding of exactly what the problem is that we’re confronting.For a more detailed explanation
t finjustice and how God is calling us to respond to it,we encourage Campus Chapter leaders to read IJM

I resident Gary Haugen's book Good News About Injustice.This book includes a study guide and a list of
jistice-related Bible verses—many Chapters have found it a great resource for group study as well.
Its estimated that there are more than 27 million people held in slavery worldwide. UNICEF estimates that
there are more than 1 million new children forced into prostitution every year.In the developing world,it has

been estimated that 40% of women and girls have been sexually assaulted.As you know,the overwhelming
on and on.
ijumbers go
'^he problem of injustice may seem so overwhelming we can feel paralyzed with despair. The good news is that
all God asks of us is that we give him what we have. He doesn’t expect us to work miracles,but simply to bring
obr skills. talents, money,influence—whatever we have—to be used for his purposes.
A great picture of this is the story of Jesus feeding five thousand(Mark 6:30-44).Jesus had been preaching on
die hillside all day. The Bible only takes into account the 5000 men in attendance that day,but we can safely
a >sume there were a large number of women and children present as well,adding thousands to the crowd.

^the day wore on,the people naturally become hungry,and the disciples advised Jesus to send them home
they could get something to eat—which seems like a rather rational solution to the problem.But Jesus
isponse to his disciples was,“You give them something to eat.’
can imagine the disbelief of the disciples as they explained to Jesus that it would take more

than a month’s

^ages to feed all these people. Again,Jesus’response is surprising. He asked what they had.They responded
®at all they had were five loaves of bread and two fish,not even close to enough to make a dent in the task o

Reeding the throng of people before them. But,as we know,Jesus took that small amount offood,blessed it,
^d he and the disciples were able to feed everyone there.In fact,they had more left over at the end than they
?Hginally had at the beginning,

‘ibd is asking all of us the same questions he asked the disciples:“What do you have? Will you give it to me.

P^en we compare the vast need for justice in the world with what little we have to give,it looks so impossible.
Tie may think that there’s nothing we can do about it.

l^sus knows the problem ofinjustice is too big for us to fix with our five loaves and two fish,but he wants us to
jive what we do have to him,because he’s big enough to use the little we have to make the impossible possible.
5e wants to use our gifts, talents,and resources to bringjustice to those who need it urgently.

Vt IJM,our prayer is that,as college students, you will give what you have to God and watch him perform
niracles with it. We see them every day. This toolkit is designed to empower you to answer God’s call to
‘rescue the oppressed.”
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An IJM Campus Chapter is a group of students concerned about issues of injustice who desire to be agents ofchange
their own communities and through supporting IJM's work globally.
The majority ofIJM’s Campus Chapters consist of undergraduate students on all types of college and university campuse
However,there have been a number of successful Campus Chapters started at high schools,law and graduate schools an
seminaries.
Chapters come in a variety of shapes and sizes,as the students on each campus are uniquely suited to do different t

g

groups consist of two people who meet together to pray about situations ofinjustice, while others are larp.visi

e ^
parts of other campus groups. The most developed TJM Chapters are involved in all three aspects of: raising awareness, ^
your voices, and raising support/funding for IJM.They also strategically team up with otherjustice groups on camp
IJM Chapters in their geographic region.
Whatever your group looks like,know that showing up on behalf of the victims of abuse and oppression is the most important
step you can take. By taking this first step, know that you have already made a difference.

What art'ihc r
In order to effectively uphold the mission and name ofIJM,there are several requirements each Chapter needs to be aware of.
Please make sure that you understand and abide by these policies and procedures:
that all important

●

Officers are required to update Student Ministries if their contact information changes. This ensures
updates and resources reach Chapter officers.

*

We strongly encourage Chapters to gain student activity or club status through their school and comply with
requirements.

●

Fundraising (and all activities) must not conflict with IJM’s values of professionalism and bridge-building,and must
the dignity and value ofthose we serve.

●

All money raised in the name ofIJM must benefit IJM.

●

Any communication piece (t-shirt, brochure,or poster,etc) using IJM’s seal, name,photograph,or story must be app
by IJM Headquarters.Please e-mail chapters@ijm.org for approval.You do not need approval for the use ofIJM s Camp
Chapter logo.

*

If a club officer is inteiwiewed by a campus newspaper as a representative of the IJM Chapter,he/she must clearly identify
his/her title within the club.(e.g.“IJM Campus Chapter president,” not“IJM President.)

Initial Sf
j. Determine ifthis is rightforyour campus.
yVsk yourself these questions: Wliat is the atmosphere on campus for this student group? Will there be students and faculty
fflcmbers interested in joining this effort? What other groups are working on your campus to fight injustice, and how can you
partner with them? These answers will help you assess the ways you can create the greatest impact.
2. Educate yourselfabout JJM and issues ofinjustice around the world.
Bead about the work ofTJM at www.IJM.org. and check out the Student Ministries page in particular. Discover what each field
office is doing, where and how funds arc used,and what other Campus Chapters around the world are currently engaged in.
You can find a list of suggested reading licrc:\vww.lJM.org/gctinvolved/raiseawareness.
3.Identify a core group ofinterested students.
forming a group of interested and committed members is integral to sustaining your Campus Chapter. We recommend you
Jiave one to six people comprising your leadership team. This team should develop the vision, goals, plans and strategies t at
\vill enable your Chapter to be an efi'ective voice for the oppressed. The next page contains more information about selecti g
leadership team.
4. Talk to your student life or student organization office
on campus about the steps to become a recognized group on campus.
Becoming a recognized campus organization will help you gain support from your school. This allows you to access more
resources,including campus staff, information and funds. It will generally allow you to use campus facilities as we as a w ^
meetings and events on campus.Some student organization offices may require a constitution,bylaws, and/or bu get
you are officially recognized as a club or group on campus.See Appendix A for a sample constitution and bylaws.

5.Find afaculty advisor to supportyour Chapter.
H h h time
IJM Chapters are highly encouraged to recniit a faculty advisor.Select someone passionate about justice an w o
to devote to the group’s success. Make sure that you clearly communicate your goals for the year ahead to him/her. or more
information, read “Who should be a faculty advisor?” below.
6. Registeryour/J7U Chapter with the studentgovernmentor otherpreexisting organizations on your campus.
It is beneficial to actively seek the support ofyour student government or like-minded organizations on campus.Some campus
activity groups may even sponsor fundraising events for you,and many groups specifically seek out service opportunities.
Don’t forget about social clubs and/or sororities and fraternities.
7. Complete andsubmit the Campus Chapter registrationform.
Submit your completed registration form (Appendix E)to chapters@ijm.org and be sure that an e-mail address for the primary
point of contact is included to begin receiving monthly updates.

n
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Halvofth
In an exemplary Chapter, the leadership team is made up of a core group of individuals who develop and implement plans
and strategies to encourage widespread involvement in the work ofjustice through your IJM Chapter.As leaders, this team
challenges, teaches, motivates and inspires the faculty,staff and student body with a vision for the need and opportunity to
seekjustice in the world. These efforts can even change the way the campus and community regard Christians,seeing them as
authentic followers of Christ whose faith compels them to respond to the needs of others.

^adership Position Suggestions
Your leadership team should be structured to meet the unique goals, objectives,atmosphere and culture of your campus and
Chapter. Depending on the size, make-up and focus of your group, you may include some or all the positions below. One or
several students may serve in each role.
President. This position oversees and coordinates the activities of the Chapter and monitors the use offunds.

The pres' ^
may serve as the representative for the Chapter to the campus(school administration,faculty,student government,etc.

local community(churches, businesses, other schools) and to IJM.
Vice President. This position assists the president in the development,implementation and evaluation ofthe vision and g
for the Chapter. This position can represent the president in his or her absence.
Secretary. This position maintains the records, minutes and details of meetings. The secretary maintains the list ofC

p

members and their contact information, is responsible for dissemination of information to the group, and can
distribute a Chapter newsletter,should you select this method of communication. Other administrative responsi i ities
be assigned as needed.

y

Treasurer.This position develops the Chapter budget and strategies for fundraising,as well as maintains the Chapt
accounts.
Publicity Coordinator(s). This position oversees,coordinates and implements advertising and public relations effo
Chapter activities and recruitment.
as a whole to pray on a regular
Prayer Coordinator(s). This position encourages individuals,small groups and the campus
on behalf of victims of injustice
basis for the work ofjustice and the victims of oppression. See section:"Raise your voice
through prayer."
Elducation Coordinator(s). This position helps the Chapter,the campus and/or the community understand a)what
is, b) specific injustice occurring in the world,c) God’s passion for justice and his heart for these victims,and d)what can e
done to seekjustice and rescue the oppressed.
Pundraising/Special Events Coordinator(s). This position develops and implements methods to raise funds for IJM. This
can be done through special events,special offerings and budget line-item gifts.
Volunteer Involvement Coordinator(s).This position develops ways that individuals and groups can use their skills, gifts
and talents to serve the victims of abuse and injustice in our world through their involvement. The goal is to give all members
an opportunity to contribute to the Chapter’s success.

J
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Finding a I

●

Your faculty advisor serves as a liaison between the IJM Chapter and the collcge/university, and helps guide the group in
developing strategy and leadership. Talk to professors and other staff on campus about the opportunity to be involved with
your group. Wlien looking for a faculty advisor,consider the following:

Role ofa Faculty Advisor:The faculty advisor plays two key roles—Advisor and Ambassador
Advisor:As the Chapter begins projects, the knowledge and experienceof a faculty advisor is invaluable in guiding and
directing them to success. While advice is not needed for every detail, nor is the advisor’s presence required at every gat en g,
advisors should be available to discuss overall goals, and some particular efforts may require their expertise.
Ambassador:Strong Chapters(as with any organization) need strong and diverse relationships. Chapters need to
helpful as well. The

relationships not only with students but also with faculty and administrators.Community contacts are

faculty advisor can play an important role in helping the Chapter make contacts and develop relationships.

Characteristics ofa Faculty Advisor
Aware ofand concerned about injustice.
The advisor’s dedication to your school’s Campus Chapter should stem from their own passion
and God’s call for his people to care for them.
Knowledgeable about the campus.
The advisor is a resource to discuss how to get things done on your campus.
Respected by students and other faculty.
The advisor helps to build relationships between administration/faculty and the Chapter.

for the rights ofthe oppressed

W'.vt Steps
1.Establish regular meetings for your Chapter’s leadership and members.
Decide on a place and lime to liold regular meetings and be sure to reserve the room.Havingregular meetings will pro\ide
reliable communication between your leadership team and among members.Time can be spent getting to know one another,
educating members, planning and building a sense of community.
2.Set measurable goals for what you want to accomplish.
Earlyon.be sure to identify specific goals you want to achieve during the year. Try to set a goal for each of the areas IJM asks
Chapters to be involved with: raising your voices in prayer and advocacy, raising awareness,and raising funds.Sample goals
could be organizing two prayer meetings for justice each semester, raising $1,000 for IJM in the year,orha\ing 50 people
attend a film screening.
3. Organize informational meetings each semester.
An informational meeting is usually the first of the regular meetings for general Chapter members.This should be organize
after the leadership team has fully prepared the objectives and agenda for the meeting and delegated responsibilities among
themselves. Typically, the purpose of an informational meeting is to communicate the purpose of the Campus Chapter an
ways that students can get involved in the work throughout the year.
Informational meetings do not have to start at the beginning of each academic year. In fact,you can hold them periodically
throughout the year so that new members can better incorporate into the Chapter. Make a sign-in sheet available for people
as they enter the meeting so that everyone’s contact information is collected. Create a positive atmosphere and start ^
meeting with an interactive icebreaker before diving into other agenda items. You can create and distribute a calendar o
Chapter activities at this meeting as well.
A sample sign-in sheet and meeting agenda can befound in Appendix C and D.
4. Distribute Campus Chapter flyers that advertise your informational meeting.
For a sample Campus Chapter flyer,see Appendix B. Flyers should include the place and time of the meeting and inclu e
contact information for those who cannot make the meeting.Post these flyers around your campus and community to sprea
the word about your Campus Chapter.
5.Follow Up!
Followup with your members within a few days after a meeting has taken place.Send them an e-mail or letter that includes
mass
notes and action steps from the meetings and information about the next meeting. Also,consider setting up a listserv oi
e-mailing list for your group to make communication simple.

^^omnuihlin:! 7 ,
'^^stlike any other group,it will take lime and effort to ensure your Chapter is successful as you work together toward the
^«mmon goal of seekingjuslice for the oppressed. Make teambuilding a priority,so that your vision and passion stay strong.
Members
15

Always get contact information from new members,especially their e-mail addresses and phone numbers.Communication i
^■^cial—encourage new members to get involved and let them know how important their contribution is.
forking Together
^3ch member should contribute to the work of the Chapter—and to feel like their role matters in the overall success o
Sfoup. Ensure everyone has a task to accomplish—don't forget new members!
Chapter Retreat
■
^n ce ayear or semester, take time to pray together and plan for the following year or semester. Make it a producti
^Ob’t forget the importance of fun and fellowship.

■

h t

Set a regular meeting time and commit to being there.
Establish the agenda and the time allotted for the meeting in advance. Stick to your agenda and honor ti
Ask that each member arrive to the meeting prepared for his or her part.
Develop a calendar for the year. It is important that you take time to plan events for the year and a cale

ry

know what to expect and will make things i*un more smoothly.
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uqh prayer and advocacy.

If IJM could ask all our sludenl supporters to do just one thing,it would be to pray. The real fight against injustice and
oppression in our world is done through prayer.
The work ofjustice is dinicult. and T.TM statV around the world need prayer in order to do this work.Prayer is foundational to
the work ofIJM. Tt is the vehicle through which we draw the courage to stand forjustice and the strength to serve as advocates
forthe oppressed.

IJMPrayerPartners
I’rayer Partners play a vital role in the life and ministry of IJM.Day after day,thousands ofPrayer Partners around the world
intercede on behalf of IJM staff and operations.
One of the best resources to facilitate prayer is the Bible. Tt shows how God powerfully responds to the prayers of his
for help and rescue. The Psalms also provide beautiful examples of authentic prayers of thanksgiving,praise,

desperatio , ^
I'epentance. God wants us to honestly speak with him about the concerns of our hearts,and it is a great privilege to come to
with all our prayers and petitions.

I

To sign up as a Prayer Partner,visit our website atwww.TJM.org/gotinvolved/prayerpartners. You will receive weekly upda
via e-mail. This is an excellent way for your group to play a vital role in supporting IJM's operations.You can also get bre

g

prayer updates on IJM’s Mobile Application—download it for your phone in the Android Marketplace or the iPhone store
Asyourmembers pray daily for justice, you will feel more connected with the work you support.
●

Include prayer as a regular part of your Chapter meetings. Set aside time to pray through the Prayer Update together.

●

Arrange small groups to pray about abuse and oppression in specific countries and forthe work ofindividuals and
organizations combating injustice.

●

Organize weekly/monthly/quarterly prayer gatherings or vigils on your campus or

in coordination with your church to

involve a broader community in praying for justice.
●

Attend IJM’s Global Prayer Gathering in Washington,D.C.(see next page).

●

Include “prayers for the cause ofjustice” in the activities of your school or community on the International Day ofPrayer,
November 11.

●

Encourage local churches in the community to pray regularly forjustice in the world and about specific cases of injustice.

●

Create a “prayer wall” at a Chapter meeting.Post stories and fact sheets from the IJM website.Provide paper and pens
and ask students to write their prayers for IJM and the clients we serve. Have them attach their prayers to the wall. Then,
send those prayers to IJM headquarters and we will send them out to our offices around the world. Those prayers serve as
a great source of encouragement to IJM staff and clients.

1
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IJM GlobalPrayer Gathering
Every spring.Prayer Partners from around the country gather together in Washington,D.C,to lift up their voices on behalfof
the victims IJM serves and the staif who do the frontline work ofjustice.It is an amazing time ofencouragement as attendees
see how God has moved to bring rescue to the oppressed.
The Global Prayer Gathering is a weekend of directed prayer on behalf of victims ofslavery,sexual exploitation and other
violent oppression. IJM’s frontline staff and clients join us from around the globe in person and via live webcast
As you plan activities for your Chapter,we encourage you to consider attending this gathering as a group,or sending
representatives for the weekend. At the gathering,IJM will have a special time for students to meet and pray together for the
work God is doing on their campuses. You’ll have the opportunity to connect with other students passionate about the work of
justice to share ideas and encouragement.
For more information,visit www.IJM.org/gpg.

IJM*8Justice Campaigns
IJM’s Justice Campaigns efforts are led by our Government Relations team,who connectIJM supporters with members of
Congress to advocate for U.S. policies that contribute to the abolition ofslavery,trafficking,and other violent crimes against
the poor.
IJM’s staff members in Washington are appealing to the U.S. government to provide foreign assistance to improve local courts,
to make grants to NGOs like IJM,and to reward slavery-free production ofkey exports with trade benefits. We invite you to
join us in this effort. In fact,we cannot accomplish these goals vdthout your help.
Senators and members of the House of Representatives from both political parties care what their constituents &ink IJM can
help arrange meetings for you to meet personally with legislators and their staff, either in your state or congression
istncts
or in Washington.You need not be an expert. Even a short meeting that is friendly,nonpartisan,informative about a prob em,
and clear about what you’re asking them to do,is very beneficial to IJM and our overseas operations.
The simple act ofinforming your elected representatives in Washington that you live in their state or congressional district
and care about violent injustice against vulnerable children,women and men is the first step in beginning a meaningful and
productive relationship.
For current ways to raise your voice,please visit http://www.ijm.org/justicecampaigns.Also,feel free to contact Eileen
Campbell to discuss ways your Chapter might work with Justice Campaigns to raise the profile ofthese issues with policy
makers in your state and district.
Contactinformation
Eileen Campbell,Director ofJustice Campaigns
ecampbell@ijm.org
703-465-5495 ext 0924

fo
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■nninmnity of the reality ofoppression in the world.

Awareness Raising Activities
In order for human ri ghts issues to enter the consciousness of students at your school and in your community, it is vitally
important to get the word out about the reality of modern-day slavery. It is equally important to communicate the hope of what
God is doing to rescue and restore the oppressed.
The following ideas for activities may be used to raise awareness on your campus about human rights abuses or simply act as a
springboard for other activities you may want to try.

Idea
Host a film screening

.1
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Host a fi lm screening at a central location on campus and advertise it to the community. For a list of fi lm
suggestions, go to: ww%v.TJM.org/resourccs/SM/Movie_Listpdf.

Bring a speaker to campus

Request a human rights expert/activist to speak to your school about justice. This works especially well
if your school holds regularly scheduled Chapel or has some sort ofplatform for regular speaking events
(such as an InterVarsity Chapter). I f so, talk to the chapel scheduler or equivalent about inviting the
speaker to come. IJM representatives often speak at universities, churches and law schools. To request an
IJM speaker, go to: www.IJM.org/rcsources/inviteaspeaker.

Conduct a justice Bible study

Use your meeting times to investigate God’s heart for justice more thoroughly. Good News About Injustice
includes a study guide designed for individual or group use. You might also consider reading Jusf Courage
as a group. There are helpful questions for discussion and reflection listed in the back ofthe book as well.

Debate/panel discussion

Organize a group of experts or people with first-hand knowledge of certain abuses. These could
be professors who have studied injustices, students with special expertise, lawyers, interest group
representatives, your Chapter president, etc. Advertise on campus and at local churches. Prepare a
specific (but not too narrow) topic of discussion for the panelists to speak on and questions for them to
answer. Be sure to cover details of a sound system, tables, chairs, refreshments, etc.

Fliers, posters, chalking

Use all resources you have available to inform people about your Chapter activities and meetings. Post
fl iers and posters around campus. Use chalk to write on sidewalks and steps frequently traveled at your
school. You can find resources on our website at: http://www.ijm.org/getinvolved/raiseawareness.

Give a presentation to:

Prepare an informative talk about IJM and the injustices that exist throughout the world. Be sure to

...local church group

include real-life stories. If you can, use visual aids/a PowerPoint presentation, etc. Be sure to include clear

...other campus group

information about how the audience can get involved and support the work of IJM.

...faculty group
...student government
Host a human rights day/week

Combine any of the activities on this chart for a dedicated week. Organize and advertise the week well.
Get your student government and/or administration involved.

Research human rights issues

Your Chapter should be fully educated about current human rights abuses. Take part of your time
together to bring each other up to date on issues you are following in the news.

Host a prayer gathering

Host a prayer gathering or vigil on your campus or in coordination with local churches to involve a
broader community in praying for justice..

i

Idea
Professor endorsement

Talk to professors at your school,especially in departments related to IJM activities(Political Science,
Theology,Sociology, etc.), asking them to make announcements to their classes about meetings and/or
endorse the mission of your Campus Chapter.

Table in high-traflic area

Get permission to set up an infonnation table in your student center or on a well-traveled route on
your campus. You can use the table to feature a specific type of injustice and have pictures/materials
explaining that abuse and what people cim do about it or share more broadly about global justice issues.
Be sure to have a sign-up sheet to get names and e-mail addresses from interested students.

Volunteer with local justiceoriented organizations

Get involved in human rights work right where you arc! Find local law firms,businesses or non-profit
organizations that are serving your community and volunteer with them.You can also volunteer with
local government offices involved in seeking relieffor victims ofinjustice around the world,refugee
resettlement,etc.

Write letters ofsupport
to overseas humanitarian

relative’s church. Contact them to offer encouragement,and encourage them to refer cases ofinjustice

workers and missionaries.

they may encounter to IJM.

Identify missionaries and others serving abroad.They maybe connected to your church or a friend/

Resources
Find fact sheets, videos, client stories, a justice week toolkit. Chapter logos and posters, a justice movie and reading list, and
much more here: www.IJM.org/getinvoIved/raiseawareness. These resources provide both statistics and personal accounts
that can help provide a more detailed and deeper look at the work ofIJM and issues of injustice.
Facebook
Join IJM’s Campus Chapters Facebook group to stay connected with us and other students.Send pictures and stories of what
your group is doing to chapters@ijm.org so we can feature your work. Be sure to follow us on Facebook: www.Facebook.com/
InternationalJusticeMission
Twitter
Stay connected with our work by following @IJMHQ and @garyhaugeii on Twitter.

^itpp( ‘
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Bible says that “where your treasure is. there your heart will be also.” It flows naturally that as you commit time and
^^tirces to somethin^’, you are automatically more connected witli what you support. IJM needs your help to bring
to victims of injustice througli your fi nancial support,
funds yQy raise will effectively provide two things: resources for IJM to rescue more victims ofabuse and
^PPfession.and away for your group to partner with IJM in a tangible, needed way.
aware that fundraising can often be a scary and daunting task. Below are tips,stories,and resources that can help
you
*^^ct your fundraising goal. Remember: the sky is the limit as far as fundraising goes. The students on your campus
are
^uique and will respond to different ideas. Determine how your peers will be most moved and go with that idea. Look
f^Gnext few sections if you’re having trouble getting started. And,as always,feel free to e-mail chapters@ijm.org with
Questions or needs that arise as you start your planning.

^you start to brainstorm how you can raise the funds necessary to rescue victims ofoppression,
here
some easy steps to get you started:
^rainstorm fundraising ideas.
You
find dozens of ideas here: www.IJM.org/getinvolvcd/raiseawarcness
^^cruit support.
Encou
members , families, churches, friends, etc. to get involved in this important effort. Give them specific jobs and
them involved. Don’t tiy to do this alone.
3- Determine your potential.
Think about your campus. Think about your community and local businesses. If they all felt as passionately as you do
^hout helping these victims of oppression, what could they give? How could they help? Allowyour imagination to grow.
4. Establish aggressive goals.
We invite you to raise $1,000 or more to rescue the oppressed from violence. It is an investment that will yield high
returns; an advocate showing up, a victim set free, comprehensive aftercare for rescued victims, and perpetrators held
determined in step two - for the
accountable for their abuse . Set some aggressive goals - based upon your potential as
impact you want your donation to have.
5. Develop a plan for reaching your goal within the time frame youVe decided.
6. Communicate.
Explore ways to clearly communicate what you know about God's heart for justice as you work to raise support so
people can understand the need, the call and how their dollars will be invested to make a difference for those who need
an advocate.

f

7.Celebrate your success.

,IJM
You are working hard to raise the much-needed funding to help rescue children from horrific situations.Without you ^
would not be able to actually go and do the work ofjustice. Because ofyour partnership,children will no longer toil m
and they will no longer be raped in prisons of abuse and terror. You are making this possible.Share thejoy ofwhat you gi
and efforts will accomplish.

8.Stay in touch.
th rs You
Please contact IJM at chapters@ijm.org and tell us what you are doing so that we can share your good news wi o
can share your activities, events and results as others will learn from what you did and maybe able to do something
within their churches. We will also periodically check in with you to see howyou are doing.
9.Send your gifts to IJM.
Send your gifts to UM.Attn:Student Ministries Donations,PO Box 58147,Washington,DC 20037.You shou
check payable to International Justice Mission and be sure to indicate that this money was raised through your
Chapter. The sooner we receive your support,the sooner we can invest it to conduct rescue operations.

24

Bycommitting toJundraiseforlJlif,groups agree to fheJbUowing items:
1. Notify IJM of event plans by emailing chapters@ijm.org.
.It is
2. If you are raising money for your Campus Chapter and not IJM,please make sure this is clear to all donatmg
preferable that this be done in writing on publicity pieces.
3. If donations are being raised for IJM,please make this evident as well.
4. Please clearly display on any event announcements (fliers,emails,etc.)the portion ofthe ticket price that will go
For example:If$10 of a $25 ticket will go to covering the cost ofthe event,please include a clear indication that on y
the $25 ticket price will go to IJM.
5. In order to maintain IJM’s tax-exempt status,IJM cannot receive donations intended for the direct benefit of^
individual.This includes giving to an IJM staff member or individual client in need.While we encourage
provide general support to IJM,if you want to designate your gift contact us at chapters@ijm.org to discuss

further
is

6. All money raised for IJM should be sent within two months offundraising.Please send all donations to our he

q

office at the following address:
International Justice Mission
Attn:Student Ministry Donations
PO Box 58147
Washington,DC 20037
7. If you raise money in November or December,be sure to send it by December 31st.
I

8. Donations should be identified in the memo line of each check.For example,if you raised funds through your Camp
Chapter event,write “CC -(school name)."
9. Groups,including our Campus Chapters,cannot hold bank accounts with “IJM”or International Justice Mission”in the
name.Instead you should title it something along the lines of,“Lipscomb University Campus Chapter.
10. Please do not send in cash,only checks or money orders.
11. Ifcontributors of a larger donation need an individual tax-deductible receiptfor their portion,you
following information with the donation:Name(ofindividual).Address &Amountofgift.

mustinclude the
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“AU that is
necessary for
the triumph of
evil is that g;ood
99
men do nothing.
- Edmund Burke
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Perseverance
God promises that he will not forget the cause of the oppressed. It can be easy to feel despair at the vast
scale of the injustice we face in the world. But.rememberthatGod empowers us to bring freedom and
rescue to these victims and to have an impact in the world.
The greatest tool you have to persevere through the discouragement or despair as you learn about
injustice in the world is prayer. Consider this passage from the Bible—it is a great illustration of how our
persistent prayers move the heart of God to act on behalf of the oppressed.
Now He (Jesus) was telling them a parable to show that at all times they ought to pray
1

and not to lose heart,saying.“In a certain city there was ajudge who did not fear God
and did not respect man.There was a widow in that city,and she kept coming to him,

}

saying,‘Give me legal protection from my opponent.’
For a while he was unwilling; but afterward he said to himself,‘Even though I do
not fear God or respect man,yet because this widow bothers me,I \vill give her legal
protection, otherwise by continually coming to me she will wear me out.
And the Lord said,“Hear what the unrighteousjudge,said: now,will not God bring
aboutjustice for His elect who cry out to Him day and night, and will He delay long
over them? I tell you that He will bring aboutjustice forthem quickly.'
Lukel8:l-8(NASB)
That is good news - both for the victims of oppression in our world,and for us to know that God will bnng
justice to the suffering. Let us persevere in prayer and hope.

27

Appendices

Appendi:
You may use this document as an example constitution to submit to your school administration and student government,if
required. Many universities have specific templates that clubs must follow. Please note that you may want to modify certain
components of this Sample Constitution and Bylaws to best fit the unique goals,objectives, atmosphere and culture of your
campus and Chapter.

CORNELL IJM CAMPUS CHAPTER CONSTITUTION AND BYLAWS
Article I; Club Name
Cornell IJM Campus Chapter, as the official club name shall be. represents members who are Cornell University students,
faculty, or staff, that are concerned about issues of injustice and desire to raise awareness about IJM and the reality ofinjustice
on their campus. Cornell IJM Campus Chapter was not created by IJM,International Justice Mission,or the University.It is
recognized by IJM as a registered Campus Chapter, which is founded and run by college and university students to contribute
to the work of IJM at their respective institutions. It is also independent of the University and is responsible for its own
contracts, acts, or omissions. The Chapter does not claim to represent the views or opinions ofthe University(or New York
state). A member(s)’s personal opinions(aside from ones that IJM explicitly expresses as a whole)are not representative ofthe
organization or of the University.

Article II: Non-Discriminatory Statement
Cornell IJM Campus Chapter is a non-partisan and non-ethnic group. It does not discriminate on the basis of race,color,
gender, religion, national origin, ethnicity, disability, veteran or military status,citizenship status,sexual orientation, marital
status, or age.

Article III:Purpose and Goals
Cornell IJM Campus Chapter works to fight against injustice and oppression in the world in the following ways; pra5dng for the
IJM staff and the victims of injustice, fundraising to support IJM's work,and participating in activities to spread awareness
nbout human rights abuses.

Article IV: Officer Positions and Responsibilities
These members’duties may include but are not limited to:
President;lead Cornell IJM Campus Chapter; very active in all events; plan and run the general and officer meetings, make
room reservations; oversee and coordinate the activities of the Chapter; monitor the use of funds; communicate with new and
continuing members;collaborate with other organizations and clubs;serve as the representative for the Chapter to the college
campus(school administration/faculty,student government,etc.) and local community(churches,businesses,other schools):
communicate frequently with the faculty advisor and IJM’s Director ofStudent Ministries.
Vice Presidenf;assist the President in the development,implementation and evaluation of the vision and goals for the
Chapter;very active in all events; communicate with new and continuing members; run meetings and take relevant actions in
the absence of the President.
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Secretary:responsible for collecting and distributing the meeting agendas from the President and Vice President;maintain
the record, minutes,and details of meetings; manage the list of Chapter members and their contact information;oversee the
club e-mail and mailing-list accounts;responsible for dissemination ofinformation to the group;create and update a calendar
I ofevents;e-mail mailing-list weekly about upcoming events and meetings;write and distribute the Chapter newsletter(if
implemented). Other administrative responsibilities maybe assigned as needed.
Treasurer:develop the Chapter budget; develop strategies for fundraising; maintain the Chapter’s accounts;operate in full
understanding of the principle of biblical stewardship and is able to teach others about stewardship.
Publicity Coordinator(s):collaborate with other organizations and clubs;oversee,coordinate and implement advertising and
public relations efforts for Chapter activities and recruitment.
Prayer Coordinator(s):encourage individuals,small groups and the campus as whole to pray on a regular basis for the
justice and the victims of oppression,especially those served by IJM;distribute the monthly Prayer Updates provided by I
to the rest ofthe group.
Education Coordinator(s):collaborate with other organizations and clubs;help the Chapter,the campus and/or the
community understand a)what constitutes injustice,b)specific injustices occurring in the world,c)God s passion forjustice
and His heart for these victims,and d)things that can be done to seekjustice and rescue the oppressed.
Pitndraising/SpecialEvents Coordinator(s):assist the President and Treasurer in managing financial account,develop
implement methods to raise funds for IJM and the IJM Campus Chapter(this can be done through special events,speci
offerings, and budget line-item gifts).
Volunteer Involvement Coordinator(s):develop ways that individuals and groups can use their skills,gifte,and talents to
serve God’s passion for justice and serve the victims of abuse and injustice in our world through their active and han s on
involvement. The goal is to give all members and opportunity to contribute to the Chapter’s success.
The duties described above may be changed by the present leadership team,provided all officers are in agreement.Amen
the constitution for this purpose is not required.
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Article V:Officer Terms,Conditions,Elections,and Impeacliment
Officer Terms
There may be more than one person serving in each role in any given academic year.There shall not be more than two perso
occupying an officer position. A person can hold more than one officer position in any given academic ye^,if circumst^ce
makes it necessary.All officers are responsible for fulfilling their respective officer duties for the academic year,upho mg an
ethical and professional conduct worthy of the gospel,and abiding by the applicable local,state,or federal laws and Universi
policy and procedures presently in place or hereafter enacted.An officer’s term officially starts in August ofthe year he/s e wi
hold the position and officially ends in June ofthat academic year.
Officer Conditions
Should an officer be absent due to reasons deemed excusable by the rest ofthe officer board (e.g.studying abroad),he/she may
resume his/her responsibilities upon returning.During the absence,a fellow officer shall temporarily fill in.Should an officer
be absent for a substantial amount oftime,he/she may lose his/her position;the decision to withdraw an officer on the basis of
an absence shall be up to the discretion ofthe rest ofthe officers.
Elections
To be eligible for an officer position, all persons interested mustsubmit an officer application form by the end ofthe spring
semester and must undergo an interview with all current officers.Should a current officer chose to rerun or run for a different
position,he/she must also submit an officer application form by the end ofthe spring semester and must undergo the same
JHh
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interview process provided to new applicants. Current officers interested in rerunning or running for a different position shall
! iiot be allowed to vote for themselves or be involved in the interview process for the position they are running for.
I

1

- No candidate—or affiliated member(s)—for any position is allowed to bribe,tempt,or threaten members/potential voters
I for increased chance at winning and/or security ofthe respective position.Smear tactics ofany kind will not be tolerated.A
member in violation of any of these restrictions will automatically be disqualified.
In the event that a potential candidate decides to run for a non-pre-existing,newly-made position,he or she mustinform the
present officers, who will then determine if the new position is necessary and/or acceptable.Ifso,the officers will announce
the opening of the new position (allowing other members to run for it as well). If not,the candidate who brought up the initial
I new position is allowed to drop from the race or run for another open position.
I

By the beginning of June,a leadership team for the following academic year shall be elected by the officer board using the
principle of majority rule. The new officers shall attend all officer meetings and train for their new positions during the
remainder of the spring semester.
Conflict and Impeachment
Ifthere are conflicts/problems between the officers at any given time,all parties involved shall strive for a peaceful resolution,
When meetings to resolve the conflicts/problems are called for,full and timely attendance is required ofevery officer.
The decision to impeach an officer on the basis of misconduct shall be based on guidelines set forth in the Bible,misconduct
includes,but shall not be limited to,stealing from/during fundraising events,stealing from the club account,using club funds
inappropriately,tampering with or altering financial records,disrespecting fellow club members and faculty advisor(s),
damaging the reputation ofIJM,evading officer responsibilities,and breaking one or more ofthe local,state,or federal laws
and University policy and procedures presently in place or hereafter enacted.
The impeachment process is as follows:first, all current officers,including the defendant officer, must ap'ee on a date and time
for a meeting (full and timely attendance is required of every officer for that meeting);second,the meeting shall begin with one
officer initiating a motion to question and discuss the defendant officer regarding his/her misconduct(at least one other o cer
must move to second the motion);third,the defendant officer shall provide his/her final statements before exiting the ^oo^
to allow for a closed voting session among the rest ofthe officers; fifth,one officer shall call for a motion to vote to impeac
e
defendant officer and at least one other officer must move to second the motion;finally,a closed voting session shall take p ace
and the result shall be formally announced to the defendant officer once he/she is called back into the room.

Article VI; Membership and Recruitment
Members are highly encouraged to attend all general meeting and participate in all Chapter activities. Members will be
recruited during the first weeks of both the fall and spring semester. Newmembers will be able to join Cornell IJM Campus
Chapter at any time throughout the academic year.

Article VII:Faculty advisor Rules and Duties
There can be one or more faculty advisors,but he/she must be ofthe University faculty or staff. The current faculty advisor
does not have a term limit, unless otherwise requested.The faculty advisor shall be 1)an advisor,who will be available to
discuss overall goals and offer their expertise,and 2)an ambassador,who will play an important part in helping the Chapter
make contacts and develop relationships with other faculty members and administrators.The faculty advisor will be
concerned and aware about injustice,have an open Christian faith,be knowledgeable about the campus,and respected by
students and other faculty.
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In the event that the faculty advisor voluntarily resigns or any other change regarding the sponsorwillbe absolutely necessary,
an election will be set up and held by the current officers with all proposed replacement sponsors as potential candidates.

Article VIII: General and Officer Meetings
General meeting and officer meetings will be held as reasonably necessary to ensure the success ofthe Chapter.Every general
meeting shall have a pre-established agenda,and all officers must be present at each officer and general meeting unless granted
an excused absence up to the discretion of the rest of the officers.

Article IX:Financial Account
Absolutely no member of Cornell IJM Campus Chapter is allowed to permanently keep any money paid 0-C- for the purchase
offundraising items),any monetary(or otherwise) donations given,or any sponsorship money given to the group.Any oun
in violation ofthis will be asked to immediately leave the group and compensate for any losses.A member may,however,accept
and give money or donations directly to the President,Treasurer,or Fundraising/Special Events Coordinator(s).
The President,Treasurer,or Fundraising/Special Events Coordinator(s)(or any other officer who may oversee the group
budget and financial records)cannot,under any circumstance,tamper with or alter the financial records.Anyfound in
violation of this will be asked to immediately leave the group and compensate for any losses. Any changes to the finana
record must be discussed with and agreed upon by all officers, provided the changes are reasonable and/or necessary,in
accordance with the actual funds existing,and not to the personal benefit ofany individual officer(s).
Those who have made donations are allowed to view statements prepared by either the President,Treasurer,or Fundraising/
Special Events Coordinator(s) explaining the exact appropriations ofthe funding,ifthey so wish.Anonymous donations are
accepted.

Article IX:Amendments and Ratification
Any amendments to the Cornell IJM Campus Chapter constitution are to be specifically stated,voted on by dl officers through
the principle of majority rule,under oath to be complied with,written down in the constitution,and signed by all present
officers(as shoAvn below)at the beginning ofeach academic year.
As drawn up,fully agreed upon,under oath to comply with,and ratified on January 25 of2008 by the following officers.
Namel(President)
Name2(VicePresident)
Name3(Secretary)
Name4(Treasurer)
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Appendix -

Resources like the sample flyer below have been created specifically for campus Chapters. This is a great tool to let others know
about Campus Chapter meetings or the events your Chapter is organizing. To download an editable version, please email IJM
atchapters(o)ijm.org. Other promotional materials,such as the Campus Chapter logo and letterhead are available as well.
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OtX/Pl'S (7/APJ£Jf ^Georgia College and State University

TITLE OF EVENT
HERE

International Justice
Mission (IJM) is a
human rights agency

Time, Date, and Location Here.

that brings rescue to
victims of slavery,
sexual exploitation and
other forms of violent
oppression. IJM la^vycr.s,

Your message and any
additional infoimation can
fill the rest of this space.

investigators and
aftercare professionals
work with local officials
to secure immediate
victim rescue and
aftercare, to prosecute
perpetrators and to
ensure that public justice
systems—police, courts
and laws—effectively
protect the poor.

Address & contact information goes here
Example: PO Box 58147 ● Washington, DC 20037 ● 703.465.5495 ● contact@ijm.ofg

Appendix C
Utilize a sign-in sheet at your meetings/events to track members’contact information. Not only does a sign-in sheet keep a
record of who attended meetings, but it will be useful for staying in touch with your group members throughout the semester.

T
Ixc University — Sign-In Sheet
120 N..nh t'lrocc Street ● CUodinti, TN ● 37320-5450 ● 1-800-ULE-9930
I^ocation:

NAME

●f

Date:

ADDRESS

CEIX
PHONE

E-MAIL

Please add me to
(he mailing list

\ppendix D:
Having an agenda will ensure that the objectives of the meeting are stated and understood by everyone who takes part in the
ttieeting. Every meeting will differ based on the diversity of each group. Below is a sample agenda for the first informational
Meeting of the year.

L

Ixrc University — Meeting Agenda
1

North tVi»cc Street ● (Uc^’etanlt, TN ● 37320-,Vt50 ■ I-R00-Ijin*9930

location: I\mndcrs Room Date: April 2.2012 Time: 7-8 pm (I hour)

Welcome (iH-fore the meeting)
(jrcet people as they enter ami make them feel welcome. Make sure that they sign the sign-in sheet
ami receive an agenda and Nevi' Member Racket upon their arrival. I la\ing drinks,snacks,and
infomiaiional materials (hrcKhures, slickers, etc.) is a great idea as util.
1.

Imrnduccion and Icc-brcukcr
Start vour meeting olY with prayer. Ilicn, think of creative tcdmiijucs that will allow members of the
group lo imnKlucc ihcmsdvc.s ami get to know one anoihcf better. Tliis will build comfort and
increase p.irticipation in your meetings,

2.

Reviesv the Agenda
'llns will help danfy ihc c'tpcctations for the first meeting. Try lo address what your meeting
times will be throughoui the vear.

.3.

IjM Video
lYcseribe IJ.M's nitssion and show a video featuring lJM*s work (this can be found on IJM’s uxbsitc).

4.

IJM Campus Chapter History
Talk briefly alxiui the history of your IJM Campu.s Chapter, and ask your members to refer to the
Nesv Member P.ickct during this time. Share recent success stories )‘our Campus Chapter has had.

5.

Upcoming lavcntu
I'.xplaiti upcoming events your Chapter has |ilatined throughnut the year and wa)-s for students to get
involved.

6.

Question and Answer Time
Allow the members in your group to ask any questions they may have.

7.

Closing
Remind your members of the next meeting and end in prayer.

8.

Socializing
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International Justice Mission
Campus Chapter Registration
School Name:

(-it)', State:

Student Chapter Contact
Student Ixader Name:

Graduation Date:,

Address:

Phone:

I-.mail Address:
Faculty advisor/Advisor
Name:
Position:
F.mail Address;

Signature of Student Contact

Date:

Please email or fax this jlocumcni to the following conLact:
703.4f)5.54')') or
chaptcrs^ijm.oiT’

W/i
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Appendix 111: Information about University of Mississippi undergraduate students
from the University of Mississippi Institutional Research and Assessment
UNDERGRADUATE ENROLLMENT
New Freshman Class*

2,576

Average ACT Score

23.3

Retention Rate

81%

*Includes decree-seeking and non-degree-seeking
By Gender
Male
Female

Headcount

Percent

6,195

46.9%

7,009

53.1%

Headcount

Percent

2,396

15.0%

59

0.4%

Asian

461

2.9%

Hispanic or Latino

219

1.4%

20

0.1%

Two or More Races

161

1.0%

Unknovsoi

158

1.0%

12,458

78.2%

By Ethnicity
African American
American Indian

Native Hawaiian, Pacific Islander

White

UNDERGRADUATE ENROLLMENT
New Freshman Class*

2,576

Average ACT Score
Retention Rate

23.3
81%

^Includes degree-seeking and non-degree-seeking
By Gender
Male
Female

Headcount

Percent

6,195

46.9%

7,009

53.1%
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By College/School
Accountancy
Applied Sciences
Business
Education
Engineering
Graduate
Journalism & New Media
Law
Liberal Arts
Pharmacy

Headcount

Percent

639

4.0%

1,700

10.7%

2,772

17.4%

1,096
707

6.9%

2,062
511

12.9%

487

3.1%

5,265
693

33.0%

4.4%
3.2%

4.3%
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Appendix IV: Qualitative Interview Questions and Responses
1. For what organization are you a leader? Please give a brief description ofthe
organization.
R1

R2

Mope for Africa. We do fundraisers around Oxford and on campus to support
three main projects in Uganda-livestock projects, HIV/AIDS awareness
■groups, and orphan sponsorship.
VIortar Board; Senior Honor society the focus on scholarship leadership and
service

R3

Sigma Phi Lambda is a non-Pan-Hellenic Christian sorority that exists for
women who love Jesus Christ to join together on campus in order to worship
and serve as a body of sisters.

R4

I am President of NSCS. The National Society of Collegiate Scholars (NSCS)
is an honor society inviting high-achieving freshmen and sophomores.
Members must rank in the top 20 percent of their class. NSCS is proud to offer
more money for undergraduate scholarships than any other honor society
nationwide. But more than that, NSCS is a growth opportunity, leadership
training ground, and resource. Students who join meet people on campus and
at other schools they might not have otherwise - people who become friends,
long-term supporters, and future colleagues. Students who join get the tools
and encouragement they need to take part in transforming the on-campus and
community-wide issues that mean the most to them. Students who join find
they have a wealth of resources to help with their futures: NSCS-only
scholarships; leadership training; internships, and careers; job leads and
resources; and travel opportunities.

R5

Christian Pharmacists Fellowship International -pharmacy students meet
monthly for a devotional over lunch. Typically, a professor or one of the
campus religious leaders (from Wesley or RUF for example) comes to speak
on a topic of their choice. Each semester CPFI completes a service project to
give back to society.

R6

I am the President of Beta Upsilon Chi (B YX). We are a Christian firatemity
focused on establishing brotherhood and unity among college aged men, based
on the common bond on Jesus Christ.

2.
R1

When did you first become involved with your organization?

My freshman year, fall of 2007
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R2

Spring 2010

R3

R4

I first pledged Phi Lamb during the fall semester of my sophomore year, in
September of 2008.
I was inducted to the organization my Sophomore year

R5

Fall 2009

R6

I was initially recruited by an IFC fraternity. However,after my pledgeship I
quickly discovered that it was not for me. I had been recruited by BYX through
my first semester of college, and joined my second semester.

3. What made you want to become involved initially?
R1
R2

1 thought the people were nice and cool,so I went to check it out.
Many of the students that I respected and admired were in this organization

R3

I wanted to be involved in an organization that was centered on Christian beliefs. I
also did not rush for a panhellenic sorority at Ole Miss so I was excited to hear that
there was a group of girls on campus that shared my faith that I could get to know.

R4
R5

NSCS offered itself as a legitimate prestigious national organization and I wanted
to be a part of it.
Being in a group of like-minded peers. Pharmacy school is stressful enough. I
wanted to be around other students facing the same challenges, but approached
them with a Christian attitude.

R6

The ability to establish relationships with college age men that I felt like would last.
Also, finding a group of guys that cared about me and my spiritual walk.

4. What kept you involved in the organization?
R1

It became something I was very passionate about over time.

R2

The relationship that I developed with my peers and the service that we provide to
the community. There organization has also given me the opportunity to travel to
represent the university and to further develop my networking and leadership skills
I made some of my very best friends in Phi Lamb. The girls are so uplifting,
encouraging, and fun. Some of my best memories in college have been with fiiends
1 met through Phi Lamb.
1 ran for V.P. when I was a sophomore and got it. After that I decided I wanted to
be President

R3

R4
R5

1 enjoy being around the people. It is a nonthreatening atmosphere-come when
you can mentality. Just knowing that you have Christian brothers and sisters facing
the same trials or have faced the same trials is comforting.

R6

Our mentoring program, as well as our social events. And ofcourse cultivating the
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aforementioned relationships, and adding new ones.

5. How do you recruit new members?
R1

R2
R3

R4

R5

R6

We have a table every year at the student organizations fair. That helps a lot. We
also put flyers up in freshman dorms. Most of our recruiting is by word of mouth
though.
Through list serve provided by registrar and personal contact
We hold rush every fall and spring in order to introduce interested girls to our
sorority. Those who are interested attend Commitment Night in order to formally
pledge Sigma Phi Lambda. To advertise for rush we use fliers. Union tables, word
of mouth, and announcements at campus ministries.
Members are selected by simply being in the top 20 percent in their class. On top
of that we recruit new members by holding events and making ourselves known.
We hold a spirit week which is all about getting our name out there.
During organizational week at the beginning ofthe semester, the pharmacy school
allows each organization to speak to the student body. We set up a table afterwards
for interested members to come learn more about the organization.
We recruit through Facebook, student life, org sync, and word of mouth.

6. How do you advertise for events? What have you found to be most and least
successful?
R1

R2

successful but it depends on the event. Certain things we want to attract more
Oxonians rather than students, so the tables wouldn’t be very helpful.
Least effective: word of mouth; Most effective: Facebook and email reminders

R3

We use word of mouth,fliers, Facebook,and DM advertising. The most successful
is definitely word of mouth. The others are all successful but do not match up to
word of mouth.

R4

We have three different communication devices: Facebook, Email, and Orgsync.
OrgSync has actually been the most successful. Facebook is surprisingly hard to
operate and make students aware ofevents.
We sent emails out before the events and post flyers around the school of
pharmacy. Also, we post a slide on the tv in the lounge for all students to see as
they enter the school.
Most: sending emails the day before a meeting
Least: the tv in the lounge -few people sit to watch the entire loop of things going
on

R5

L_

We advertise with flyers, Facebook groups,tables in front ofthe union, newspaper
articles/ads. 1 think the tables in front ofthe union are generally the most
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R6

Facebook. Student Life, Flyers, and word of mouth. Facebook is by far our most
effective option.

7. If your group does fundraisers, what type offundraisers have you found to be
most and least successful?
R1

The yard sale is one of the simplest and most effective ways to raise money. The
benefit concerts are the most glamorous but least effective thing we do. They are
more elTective in keeping our name out there than raising money. T-Shirt sales
have been our most consistent fundraiser.

R2

Most successful: declared responsibility with options of howto submit money

R3

Our most successful fundraisers are typically brochure-based,such asjewelry or
cake sales from companies. These work the best because there is no cost to begin
the fundraiser so all of the profit can be kept. The least successful are those that
require a lot of time, money, and effort such as dinners or bake-sales. These
typically do not return enough pfofit once costs are subtracted.
N/A

R4
R5

No fundraisers are done - the pharmacy school allots the group some money each
semester. We collect no dues to be used locally.

R6

Doing dinners (like spaghetti dinners)are our least successful. Asking companies
for money directly has become our most effective means offundraising (though this
is only done for specific events where they can advertise).

8. What is your title/position?
R1

We don't have titles in our organization. I am just the main leader.

R2

President

R3

President

R4

President

R5

Service Chair

R6

President
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9. I low many active members are there in your organization?
R1

Fhat is very dilTicult to say. We have a lot offans on facebook but probably less
than half of those could be considered active members. But I always say that

R2

anyone who has ever come to a meeting, worn one ofour T-shirts, or worked at
any of our events is a member.
50

R3

65

R4

About 150 active members

R5

35 on the Oxford campus - there is another branch on the Jackson campus

R6

24

10. How often does your organization meet? Do you like this frequency of
meetings?
R1
R2
R3

R4
R5
R6

We meet twice a month. 1 think anymore would be too much and less would make
people lose interest.
Every two weeks—via virtual or in person. I wish I had more face to face time
even if the meeting was four minutes long
We meet for chapter once a week and for small groups once a week. I love die
frequency because it is a part of my weekly activities but it is not imposing or
stressful
Officer meet once a month and the Chapter meets once a month. Yes the
frequency is pretty perfect.
Once a month - 1 would prefer more often but the director generally decides it.
We meet as one large group once a week on Sunday nights. We have small
meetings(ranging from 4-6 people) weekly as well. I do like the frequency ofour
meetings

11. Approximately how many people come to each meeting?
R1

It fluctuates so much. It's fhistrating—sometimes we have 40 people and
sometimes we have 10.

R2

About half the group

R3

Approximately 40
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R4

30-50

R5

20

R6

24 for large meetings, and 4-6 for small group meetings. Though attendance is
required to both meetings

12. Describe a typical meeting.
R1

R2
R3

R4
R5
R6

We discuss the major things we have going on,and then break into small groups to
plan individual events. Then, we come together to talk about what everyone
worked out in the small groups.
Short run down of new community service projects with an opportunity to sign up
for an event
First, we have worship lead by our two worship leaders. Then,a member ofthe
sorority will share a devotion. We then have CABLE groups which is a time for us
to split into smaller groups in order to discuss parts ofthe devotion. Then, we hold
business time which is when 1 will make announcements about upcoming events or
national requirements.
Each ofllcer describes events that are going on: President, Community Service,
Mentoring, and anything else.
We normally introduce the speaker. They speak for usually the first 30 minutes.
We normally stay around until the next class and talk with everyone.
We begin with fellowship, opening, worship, speaking, business notes, closing,
and pledge activities

13. If you could change one thing about your organization, what would it be?
R1

I'd create a treasurer position. But 1 probably could do that

R2

Giving more responsibility and accountability to the entire group

R3

I would change the requirements to be a member. Currently there is not a
discrimination clause in the constitution to limit membership to Christians. This
causes problems for our group because we spend a significant amount oftime and
effort trying to explain Christian values and beliefs to non-believers rather than
spiritually encouraging and building up the Christian members, which is more of
the goal ofthe organization in the first place.
The national office has a whole lot of requirements

R4
R5

How often we meet. I would rather have a more in depth study than just talking
about random topics. 1 feel like I would get more out ofthe group.

122

R6

More unity in decision making. Sometimes it appears that the seniors ofthe
chapter, especially 5 year seniors, want to get in on the decision making process,
though they are not officers themselves. And we have avenues to do that(chair
positions etc.) that they normally do not utilize.

14. What would you suggest for your organization to increase awareness of its
presence on campus/number of active members/funds raised?
R1

Tables in front of the union more often. Their effectiveness is underrated

R2

Personal accountability and personal initiative

R3

I think that the best way to spread awareness is for the girls to talk about the
sorority with their friends. Like 1 said, word of mouth is the best advertisement not
only for events but also for the sorority in general.
We are currently trying to hold more events and reach out to more groups and do
group activities.
—;
no
Get more involved and get more excited about things. Many people still have

R4
R5
R6

clue when the meetings occur.
HTrcr
Simply getting our name out there with more social events, social events wi
sororities, helping and helping with freshman move in day.

15. What is your age/classification?
R1

22/senior

R2

22/senior

R3

21/senior

R4

22/senior

R5

21/senior

R6

21/senior

16. What is your gender?
R1

Male

I
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R2

Female

R3

Female

R4

Male

R5

Male

R6

Male

Potential Member Responses
1. What would prompt you to get involved with a philanthropic or charitable
organization?
R1

Well 1 have to do it for my Christian sorority. Sigma Phi Lambda, but I also did it
throughout high school. Notjust because I had to, but I worked with an
organization that was close to my heart. My sister is mentally handicapped, so I
worked with Special Olympics.
R2 I would get involved if it went to a good cause and I felt like the money and effort
went to the people it's supposed to.
R3 It’s got to be a cause that 1 would feel strongly about and something that I feel like
would benefit specific target groups. And hearing about it through people that are
really passionate about it.
R4 If I’d heard about it in some way and was provided with enough information to
know that it was reputable and worthy of me becoming a part ofit
R5 Kids are very close to my heart, so when I see those commercials with all the kids
looking so sad, I do things.

2. How important to you is service to the poor?
R1

I think it’s really important because I think that I’m poor a lot ofthe time and then I
remember how ridiculously wealthy I am compared to the general public. I want to
contribute when I can. I don’t want to spend my money on me. I don’t think it’s
humeme to spend your money extravagantly when there are people are out there
dying
R2 I think it’s really important especially because I’m a Christian, I think it’s our
responsibility to give to the needy and less fortunate than us.
R3 Very important I’d say. I wouldn’t say that I necessarily act on that as strongly as I
feel but I do care about it.
R4 I’ve never really thought about this kind ofstuff. It’s something that is important
R5

but it’s not something that I think about.
It’s very important.
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3. What does service to the poor mean to you?
R1

1 think it's just giving what you can—getting involved with organizations or going
to serve meals. It's the smallest thing from working at a soup kitchen once a month
or even doing missions to another country and helping set up better stuff. I think it
can be the smallest thing to the largest thing.
R2 1 think of helping people as much as you can when you can. There’s not a limit—
just when you have. Whatever effort you can have, do it
R3 Acting in a way to help out those that aren’t necessarily stable on their own—
whether it be economically, financially, emotionally.
R4 1 mean there's thing they talk about where I go to church—More Than a Meal—
doing stufi'like that where you're giving your time and being in fellowship with
them. 1 think that's cool because it’s notjust food. They do other things for the
people.
R5 Providing at least a temporary comfort to those who have less than me.I know I
can’t do a permanent thing for everybody but if I can provide some comfort—^that
means a lot.
4. In your opinion, what are some ofthe biggest problems in developing
countries?
Rl

R2
R3

R4
R5

I think there are a lot of problems with lack ofclean water. So better water is
something 1 think more people should be working on. I think spread ofdisease is
really rapid in developing countries. Healthcare. It’s just cycling for young death.
Lack of food, lack of clothing, lack of people to help.
Lack of resources, indifference of government officials, corrupt governments and a
lack of care for their citizens. The general feeling ofgovernment is indifference
towards its people
hygiene, healthcare, education
In India, there’s corruption in the government and if you’re not careful the stuffthat
you send over there can end up in the hands ofpeople who already have stuff.
There’s a lot of selfishness and greedy people. Overpopulation is a big problem too.
Awareness...a lot of people when they think ofcountries that need help, they think
of Africa and India, but there are other countries that need help too, like Russia.

1. Do you know of any organizations attempting to solve these problems?
Rl

R2

30 hour famine. Operation Christmas child, churches have their own little projects,
like my church goes to Honduras and Haiti and Mexico so that they can get clean
water. 1 know there are lots ofothers but I’m forgetting.
1 know that there are but there isn’t anything that springs to mind.
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R3

world vision, service over self, habitat for humanity, international justice mission,
operation Christmas child
No.

R4
R5

Yes. UNICI-F, Operation Christmas Child...adopt a child things, my family adopts
a few kids, 1 don't know the exact name of it.

2. Would you be interested in donating either your time or money to alleviate these
problems?
R1

Yes

R2

Definitely.

R3

Yes.

R4

I think if it’s something that I’d heard about, sort of like for the first question and
knew and was able to talk to people who are involved with and hear stories.
Yes.

R5

3. In your own words, a. can you define human trafficking? b. Can you define
slavery?
R1

R2
R3
R4
R5

a. Isn’t that where they like take people and sell them for service to other people?
Like maid service or prostitution. And people associate it with random countries,
but it happens everywhere, even in America, which is sad to me.
b. When someone is forced to serve someone else without any payment. Usually
there’s mistreatment. It's against someone’s will.
a. I’m not really sure what it is. I know somewhat. I don’t really know,
b. Slavery—just, um,abuse really to people unfairly, using others unjustly,
a. The selling of innocent lives into slavery and/or sexual affairs for money,
b. The exploitation of human labor without consent.
a. Not really...how people are sold or something,
b. Where a person does work without pay and it’s not voluntarily done
a. Isn’t that the enslavement of...like, they take the kids and force them into
prostitution,
b. Isn’t that forcing somebody to do things against their will through threat of
torture and fear and stuff? You don’t get paid.
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4. How big of a problem is slavery today?
R1

I don't know, you don't hear about it much in America, but I’m assuming in other
smaller countries in Africa and third world countries. I’m guessing it’s a bigger
problem there. But 1 haven’t really heard about it.
R2 As far as 1 know, I don't think it’s as big ofa problem as it used to be,as far as the
country that 1 live in. that's the problem, I don’t know the cultural information
about other countries. 1 wouldn’t think it would be a huge problem.
R3 I’d say it's really big. It's not necessarily slavery in the sense that we think of, like
back in the day. But in third world countries and even in the United States there are
slaves. People every day are being taken advantage of
R4 I think it's a problem but I wouldn’t...I’d say it’s pretty big.
R5

I think it’s actually a pretty big problem. It’s not in your face. It’s not as big of
problem here in America, but it is in other places. It’s mainly third world countries
where it’s a problem.

5. Prior to this interview had you heard of International Justice Mission? Ifso, how
did you hear about it?
R1

No.

R2

No.

R3

Yes. 1 heard about it through Laura Luther and Mandi Holloway.

R4

At Wesley that one time when you talked about it. And that’s it.

R5

No.

6. Provide an explanation of what International Justice Mission does.
R1

1 don’t know.

R2

Just from the other questions, I would assume it has something to do with helping
the poor in undeveloped countries
It works to help affairs in third world countries with human trafficking, slavery, and
basically any unjust exploitations of people in underdeveloped countries. And they
also promote and advertise these issues to the campus.
I don’t remember.

R3

R4
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R5

1 don't know.

7. Prior to this interview, had you heard of the Ole Miss chapter ofInternational
Justice Mission? If so. how did you hear about it?
R1

No.

R2

No.

R3

1 had only heard of the Ole Miss chapter, not the international group before.

R4

Don’t know...maybe...if you mentioned it at Wesley. If not, then no.

R5

No.

8. Are you aware of any other similar student groups like the Ole Miss IJM chapter
here at Ole Miss?
R1

I haven’t really heard of any.

R2

R4

Not so much like social injustice. I know there are various Christian organizations
that do charities that go toward a good cause.
The only thing I could think of would be Rebels for Christ but I know they’re more
of a nondenominational Christian group. They’re not necessarily promoting
anything towards justice I guess—injustice.
No.

R5

No.

R3

9. Would you be interested in becoming involved with the Ole Miss chapter of
International Justice Mission? Why or why not?
R1

Yes—depending on when you meet.

R2

I think 1 would. 1 would like to learn more about it to understand it better and know
what is to go on.
Yes because I think it works towards promoting a cause that I feel strongly about.

R3

L
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R4

Potentially but also when I get involved in something, I want to be able to get and
involved and not just partly. When I do something, I want to be dedicated to it So
if it were something that I would be interested in, if I found it was something Pd
want to be interested in, then it would be something Pd consider.
I would because kids really are close to my heart, and they’re in such a helpless
position that they need someone to advocate for them. Pve been blessed to not go
through those things, so 1 feel it’s my social responsibility to help them out.

R5

10. Would you be interested in donating to the Ole Miss chapter ofInternational
Justice Mission? Why or why not?
R1
R2
R3
R4
R5

I would if I have money, but currently I have almost zero in my bank account and I
haven't bought food. Pd love to donate time if it doesn’t conflict with classes.
Definitely. It goes toward a really good cause.
Yes; 1 would definitely be interested in donating—more specifically time because
Pm a poor college student. And donating time can be towards raising fiinds.
Possibly. In a way, it's kind of hard because I don’t really know about the
organization.
I would, to do my part.

11. Are you currently a member ofany type ofsocial justice groups similar to the Ole
Miss IJM chapter or have you been involved with a similar group in the past? If
so, what initially prompted you to become involved?
R1

I worked small things with stop genocide when I lived in Princeton, which is the
Darfiir awareness group. We did bake sales and small things, Ijust had moved to
the school and 1 was meeting people through it, but at the same time I was doing
lots of research on it for class.

R2

R4

No. I’ve been...in high school...interact club...charities for St. Jude. Just cause it’s
the right thing. 1 got invited to join and I stayed in it. I was really involved with it
because it was something 1 enjoyed to do.
Nope; well, Pve done,.Pve participated in 5ks that benefit domestic violence. But
that was more of a personal issue because I had a teacher that died ofdomestic
violence and that 5k was in honor of her.
No.

R5

No.

R3
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12. What v\ ould prompt you to get involved with another social justice student
organization?
R1

R2
R3

R4
R5

If I had more time, when time frees up, Fd love to get more involved. I’m in Sigma
Phi 1.ambda, choir, and I work 14 hours a week. And I work an additional 12 hours
per week for NCPA.
If there were...time is everything...if it worked with my class schedule and free
time and honestly Fd be willing to help with anything I felt went to a good cause.
Basically Just students that are exhibiting a passion for it...to show their passion for
this injustice that want to make a difference. And that passion can easily persuade
me if it^s for the right cause.
I think hearing about it on campus and seeing people be excited about it and just
other pcople^s involvement in it to show that it is something worthy.
1 guess just more information. 1 didn't know we had one. IfI had known,I probably
would have joined it by now.

13. What is your classification and age?
R1

Freshman/18

R2

Sophomore/19

R3

Sophomore/19

R4

Graduate student/22

R5

Senior/23

14. What is your gender?
R1

Female

R2

Female

R3

Female

R4

Female

R5

Female
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Current Member Responses:
1.

When and how did vou hear about International Justice Mission?
At the Wesley Foundation.

R1

I guess, when did vve start it...Freshman year

R2

n^ar about it Hrst at a

R4

promotion for it. but she was
^ar a/the University oT
I was at a ‘^^“^‘^'’^onfcrence the simmer t*
Revolution. We had
I ennessce. I read this book by Shane UaiDom ,
in India and a
a world day the second day there. We talked aboih caste system m India and
couple of other organizations and then that night e spo QMy sister had done some research through IJM.

R5

1 think TBN(Fhe Bible Network on t.v.)

R3

2. How did you hear about Ole Miss International Justice Mission.

R1

We started it together. You approached me with the idea,

R2

You e-mailed me and asked me if I wanted to be involved in getting it started.

R3

It was in the honors college newsletter; one of my friends told me to go look at it
William Bumpas.
I heard about it at Wesley.

R4
R5

Through a poster. I already knew about IJM itself so I was excited about the Ole
Miss Chapter.

3. When did you become involved with Ole Miss International Justice Mission?
R1

When it started.

R2

My sophomore year. You and I and a bunch ofother people started getting stuff
organized.

R3

The first meeting this semester.

R4

The first meeting this semester.

R5

Probably fall 2008.
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4. What prompted you to become involved with Ole Miss International Justice
Mission?
R1

R2

R3
R4
R5

Well, you talked to me about it and 1 had really, starting in high school, really
began to become more aware of the problems in the world, and I really wanted a
way to try to make a difference and I feel like IJM is a way to do that I watched
Invisible Children, and that was the start of my pursuit of becoming more aware
and trying to look for ways to make a difference, even as a college student, ifI
don^t have a ton of money or don't feel like my voice is heard.
Well I'd heard about it before and obviously expressed interest in it because I
picked up a pamphlet at that concert. And when you asked me, you’re a legit
person, so 1 wanted to get involved.
My friend William.
I’m really interested in human trafficking and modem slavery...it’s really
interesting to me.
I care about people. 1'hey are my main work in life. IJM is one way I can live that
out.

5. Would you invite friends to join Ole Miss International Justice Mission? Why or
why not?
R1

R2

Yes! I think that a lot of college students...it’s kind ofthe trendy thing to do right
now,to raise money for starving kids in Africa, but I think kids are really becoming
aware of what’s going on in the world and do something about it, and IJM allows
you to do that, so you can put your passion into practice.
Yes I would because most of my friends are interested in global issues.

R3

Absolutely because I think it’s a really good cause and it’s a more local level

R4

I would and I have. Basically because I think that especially on the ole miss campus
it’s not very well known among news students.
Depends. I try to be careful not to make everyone fight the fights I fight because
they have their own calls in life. I know I've had a hard time when people present a
good cause to me; I can't help butjoin their cause but it's impossible to fight
EVERY evil. We have to pick a few to tackle(and therefore tackle WELL)in our
lifetime. I would not hesitate asking people to donate etc but in terms of asking
people to be more on the front lines, it depends since they would need passion for
that.

R5

6. Are you involved with other organizations involving social justice issues?
R1

1 was a member of hope for Africa for 3 years, but then I got too busy.
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R2

Not anymore. I guess it wasn't an organization but I worked at a domestic violence
shelter for women and children

R3

Online I'm part of a lot of stuff. 1 think it’s...United Students Against Sweatshop
Abuses, I'ree the Slaves, and 1 think that might be it Human Rights Campaign and
Not for Sale.

R4

Not actively involved.

R5

Not on campus.

7. What sparked your interest about social justice issues(slavery, prostitution,
racism, etc.)?
R1
R2

R3

R4

R5

Invisible children...it's hard to watch something like that and not break your heart
and make you want to act.
My sister studied sociology, and did several internships abroad. So while she was in
college, and I was in high school, she and I would talk about global issues and
social justice issues. Then when I was a junior and senior, I became even more
interested in international affairs, and now I’m studying international studies. Also
my sister used to live in Africa, which also plays a part.
Well it was that church conference that I went to. After I heard Shane Claiborne, it
just rocked my world. I saw Christianity as helping people but not to that extent. I
prayed about it. I wanted god to give me a burden, give me a purpose. After that
my eyes were just opened to everything wrong in the world. I asked God to narrow
it down,and eventually 1 fell in love with the purpose ofthe fight against modem
day slavery.
Well my family—my dad does a lot oftraveling, my sister has traveled a lot. I’ve
traveled a lot. It’s an international issue and I don’t think people really think about
it here.
Seeing it and hearing about it. No one would want to be in that situation
themselves. It speaks deeply to us as humans when we see other people going
through hard things.

8. What do you think Ole Miss IJM should do to increase awareness ofsocial justice
issues among Ole Miss students and/or the community of Oxford?
R1

R2

I think that video showings because that’s what sparked my interest. I can’t help but
think that would be what would spark someone else’s interest too. It’s good not
only for college students, but it’s a good way to get other people involved too.
1 think that a good idea to raise awareness among Ole Miss students that we haven’t
done so far is perhaps talking to sociology, anthropology, or croft teachers and
seeing if we can do a presentation in one oftheir classes. That’s a good way to
spread the word. All the things we’ve been doing so far are raising awareness about
the issues. As far as community of Oxford is concerned, it might be a good idea to
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^
the lyric or some other venue. Any
have some sort of benefit concert ^
^ po^ instance. Loose Change to
sort of promotion, especially m lo^ res
^unity aspect and also
Loosen Chains, that could be implemented in a
y
pementage or^ajes would
Well 1 thought the viewing of The

R3

and the laet that y all '"eluded fair trade cn ^^^^^
da—it's a good thing. Continuing to do presentauons an
So I guess continuation of stufl like that—__
—
R4

was a really good thing.
^

^

Uhink the easier way to
like 1‘^Ue on^.I
movie night went really well, maybe getting teachers mvolved with it, basically
spreading the word 1 guess
More films. Perhaps some shocking statisUcs on posters with IJM down at the
bottom. Maybe a benefit concert somewhere(perhaps with a big name performer

R5

involved in ministries like IJM).

9. What do you think Ole Miss IJM should do to increase its membership?
R1

R2

R3

R4

R5

I think with any organization you have to market it and make it something people
want to be a part of. because some people, if they don’t feel passionate enough
about your organization, you have to seek out those people.
Well the principal behind membership is those members is actually participating in
an activity and not just claiming membership,so increasing the level of your
activity will increase demand for membership.
Maybe increase fundraisers, like if you need a bunch of people to do something. I
feel tied to ole miss IJM because I helped in the bake sale. I feel like ifI didn’t help
1 wouldn't feel like 1 was a part of it.
That’s really hard but I think word of mouth mostly, flyers, I look at bulletin board,
but 1 don’t know that other people do so much. Maybe having more meetings or
more publicized meetings.
More one on one invitations from current members. Posters(That worked for me).
Movie showings.

10. What do you think Ole Miss IJM should do to increase funds raised?
R1

R2

R3

1 think that doing things for the community instead ofjust for college students
would be really helpful...engaging the community to participate in something. Like
the video screening I went to wasn’t “for” the community,but community was
invited to participate.
Well increasing awareness and increasing membership should increase your funds.
Those three things are interrelated. If we increase our funds, we increase our
activities. So it’s just cyclical, basically. What came first: the chicken or the egg?
Loose Change to Loosen Chains and stuff like that and doing bake sales. I almost
did that at my high school but I didn’t. I feel like Ole Miss IJM is doing right, but I
don’t know what else you would do.
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R4

I think that even if we don't have a lot of fundraising events, more people will
know about it. So 1 guess just awareness throughout the community apart from
fundraisers. Hvenls maybe: 1 think the movie...! thought the movie night went really
well. Maybe ifj^ve did a few more of those.
Planning. It takes a while to come up with a really viable idea. Prayer because God

R5

is the one that makes our plans succeed.

1 1. What is your age/elassification?
R1

21/Senior

R2

21/Senior

R3

1 8/Freshman

R4

19/Frcshman

R5

18/Senior

12. What is your major?
R1

Pharmacy

R2

International Studies

R3

International Studies and Spanish

R4

Psychology

R5

Computer and Information Science
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Appendix V; Quantitative Survey Questions and Responses
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1. When choosing whether to give money to a charity, donors have a variety of motivations. Please
rate the degree to w hich you agree with the following statements.
#!

I

Question

Strongly
Disagree

I

t

I donate money
to non-profit
organizations
because it
makes me feel

Neither
Agree
nor

Disagree

Agree

Strongly
Agree

Responses

Mean

Disagree

17

40

120

28

213

3.67

1

8

97

104

213

4.40

8

20

49

101

35

213

3.63

4

2

17

80

1 10

213

4.36

4

9

33

99

68

213

4.02

3

6

27

84

93

213

4.21

4

4

48

102

55

213

3.94

8

good.
I donate monc\'
2

to non-profu
organizations
because 1 want
to help others.

3

I donate money
to non-profit
organizations
because I feel a
sense of duty to
do so.

4

5

People should
be willing to
help others who
are less
fortunale.
Helping
troubled people
with their
problems is very
important to me.

6

People should
be more
charitable
towards others
in society.

7

People in need
should receive
support from
others.
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Statistic

I donate
inonc) to
non-profit
organizati
ons
because it
makes me
feel good.

1 donate
monc\' to

I donate
mone\ to

non-proI1t
organi/ati
ons
because 1
want to

non-prollt
organi/ati
ons
because 1
reel a
sense of
duty to do
so.

help
others.

People
should
be

Melping
trouble
d

People
should
be more

PcopI
e in
need

willing
to help
others

people
with
their

charitab
Ic
towards

who are
less

proble
ms is

others

shoul
d
recei\
e

in

suppo

Ibrtunat
e.

\ery
importa

soeiet\.

ri

from
otliers

lit to

me.
Min
Value

1

1

I

1

1

I

1

Max
Value

5

5

5

5

5

5

5

Mean

3.67

4.40

3.63

4.36

4.02

4.21

3.94

Varianc
e

0.87

0.51

0.98

0.68

0.82

0.76

0.73

Standar
d
Deviatio
n

0.93

0.72

0.99

0.82

0.90

0.87

0.85

213

213

213

213

213

213

213

Total
Respons
es
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2. Please rate the degree to which you agree with the following statements
regarding geographical regions related to non-profit organizations.
# I

Question

Strongly
Disagre
e
Disagre i
e

Neither ; Agre
Agree
e
nor

Strongl
y Agree

Response
s

Mea
n

. Disagre i
e
I am more
likely lo
donate

1

money to a
non-profit
organizatio
n if the

4

29

84

54

42

213

3.47

12

49

99

50

213

3.85

46

92

50

14

213

3.05

organizatio
n is helping
a
community
within the
United
States.
1 am more
likely to
donate

7

money to a
non-profit
organizatio
n if the
organizatio
n is helping
my local
community.
I am more
likely to
donate

3

money to a
non-profit
organizatio
n if the
organizatio
n is helping
a
community
in a foreign

11
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counlr\'.
1 am more
likely lo
donate

4

money to a
non-profit
organizatio
n with a
Christianbased

25

26

61

49

52

213

3.36

religious
alTiliation.

Statistic

1 am more likely
to donate money
to a non-profit
organization if
the organization
is helping a
community
within the United
Slates.

1 am more likely
lo donate money
to a non-profit
organization if
the organization
is helping my
local

1 am more likely
to donate money
to a non-profit
organization
with a
Christian-based

community.

I am more likely
to donate money
to a non-profit
organization if
the organization
is helping a
community in a
foreign countrv.

Min Value

I

1

1

1

Max
Value

5

5

5

5

Mean

3.47

3.85

3.05

3.36

Variance

1.03

0.80

0.92

1.68

Standard
Deviation

1.02

0.89

0.96

1.29

213

213

213

213

I'otal
Responses

religious
alllliaiion.

I
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3, When choosing whether to give money to a charit}' or deciding which fundraiser
to support, donors can be influenced by relationships with others. Please rate the
degree to which you agree w ith the following statements.
#

Question

] Strongly
1 Disagre
e

Ncillior
Disagre
e
! Agree
nor

Agre
e

Sirongl
Y Agree

Response
s

Mea
n

■ Disagre
e

t

1 am more
likely to
donate
monev to a
1

non-profit
organization
if I am
asked to do

9

17

39

124

31

213

3.77

5

31

81

83

13

213

3.32

1

8

35

136

33

213

3.90

so by a
friend.
1 am more
likely to
donate

2

money to a
non-profit
organization
i 1' I am
asked to do
so by an
employee or
member of
that
organization
1 am more
likely to
donate
money to a
non-profit

^

organization
if 1 know
someone
who has
volunteered
for that
organization
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1 am more
likely to
(Jonale

4

money to a
non-profit
organization
ii'my
parents have
donated

4

51

101

35

213

3.66

76

15

213

3.30

16

213

3.38

10

213

3.15

money to
that
organization
I am more
likely to
donate

5

money to a
non-profit
organization
if a relative
has donated

5

32

85

6

27

76

7

40

89

money to
that
organization
1 am more
likely to
donate

6

money to a
non-profit
organization
if a friend
has donated
money to
that
organization
I am more
likely to
donate

7

money to a
non-profit
organization
if I know

67

142

someone
else who has
donated
money to
that same
oraaniziition
1 am more
likely lo
donate

8

money to a
non-profit
organization
if I know
someone
who works
for that
organization

11

34

125

42

213

3.92

143

#

Question

Strongly , Disagre
e
Disagre

I

Neither
Agree

Agre
e

Strongl
y Agree

Response
s

Mea
n

I

e

nor
; Disagrc
e

1 am more
likely lo
donate
money to a
non-profit
organization
if I am
asked to do

I

●*>

17

39

124

31

213

3.77

5

3!

81

83

13

213

j.jI

1

8

35

136

33

213

3.90

4

22

51

101

35

213

3.66

so by a
friend.
1 am more
likely to
donate

2

money to a
non-prollt
organization
i 1' 1 am
asked to do
so by an
employee or
member of
that
organization
1 am more
likely to
donate

3

money to a
non-profit
organization
if I know
someone
who has
volunteered
for that
organization
I am more

4

likely to
donate

144

money [o a
non-profil
organi/.alion
il' m\
parents ha\ e
donated
money to
tlial
organi/iilion
I am more
likely lo
donate

5

money to a
non-profit
organization
if a relative
has donated

5

32

85

6

27

76

7

40

89

76

15

213

3.30

16

213

3.38

10

213

3.15

money to
that
organization
I am more
likely to
donate

6

money to a
non-profit
organization
if a friend
has donated
money to
that
organization
I am more
likely to
donate

7

money to a
non-profit
organization
if I know
someone
else who has
donated
money to

67

145

that same
organization
I am nn>rc
likely to
donate

8

money to a
non-protu
organization
if I know
someone
who works
for that
organization

II

34

125

42

213

3.92
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1 am
more

I am
more

I am
more

I am
more

1 am
more

I am
more

likely
likely
to
to
donate
I donate
I money
money
to a
to a
noni non
profit ‘ profit

likely
to
donate

likely
to
donate

likely
to
donate

likely
to
donate

likely
to
donate

likely
to
donate

money
to a
non-

mone>’
to a
non-

money
to a
non-

mone\'
to a
non

mone\
to a
non

monc\
to a
non

i organiz . organiz j
1 alion if i ation if .
I
1 tun ' lam
asked 1 asked
to do ' to do so
so by a : by an
friend. I employ i
t
ee or ■
membe
f
r of that
organiz
ation.

organiz organiz
ationif ationif
I know
m>
someon parents
have
e wlio
has
■ donated
volume money
ered for ; to that
that
organiz
organiz ; ation.
ation.

profit
organiz
alionif
a

profit
organiz
alionif
a friend

profit
organiz
alion if
1 know

profit
organiz
alion if
1 know

Statist [

I am
more

1C

1 am
more

profit

pix>fil I

1

Min
Value

1

1

1

Max.
Value

5

5

5

Mean

3.77

3.90

Varia
nee

0.68

0.77

0.50

Stand
ard
Devia
tion

0.83

0.88

0.71

Total
Respo
nses

213

213

213

relative
has
someon someon
has
donated c else
e who
donated money
who
works
money
to that
has
for that
to that organiz donated oiganiz
organiz ation.
mone\
ation.
alion.
to that
same
organiz
alion.
I

1

1

1

5

5

5

5

5

3.66

3.30

3.38

3.15

3.92

0.80

0.81

0.80

0.60

0.94

0.89

0.90

0.90

0.78

213

213

213

213

213
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4. When choosing whether to give money to a chant)’ or deciding which fundraiser
to support, donors can be influenced by their perception of that organization. Please
rate the decree to which you agree w ith the following statements.
#

Question |
Strongly
Dtsagre
e

Disagre
e
I

Neither
Agree
nor

Agre
e

Slrongl
y Agree

Response
s

Mea
n

213

2.80

Disagre
e

1

I am more
likely lo
donate

1

money to a
non-profit
organization
ifit is

10

110

26

partnered
with a
corporation.
I am more
likely to
donate

2

money lo a
non-profit
organization
if' it has a

30

93

69

18

3

213

2.39

5

14

28

123

43

213

3.87

2

13

34

112

52

213

3.93

celebrity
spokesperson
In the past I
have turned
down the
opportunity
to donate to a
3

non-profit
organization
because I
questioned
its
credibility.
1 have turned
down an

4

opportunity
to donate
money to a

148

non-prolli
organi/iuion
in ihc past
because 1
ha\ e doubts
about iu)\\
m\ donatiiMi
is beinu usetl.

Statistic

1 am more

, I am more likely

likely to donate
money to a
non-profit
organization if
it is partnered
with a

; lo donate money
j to a non-protlt
; organization if it
■

1

Max
Vat vic

profit
organization
because I
questioned its
credibility.

how my donation
is being used.

1

1

1

s

5

5

has a celebrity
spokesperson.

Mean

2.KO

Variance

0.59

o. 7.S

Standard
Deviation

0.77

O.SS

213

213

Total
Responses

I haw turned
down an
opponunit} to
donate money to a
non-pro!lt
organization in
the past because 1
have doubts about

corporation.

Min Value

In the past I
have turned
down the

230

oppt>rtunity to
donate to a non¬

3.^1
0.79

213

3.93
0.73

2IJ

149

5. Please rate the degree to » hich you agree to the following statements regarding
perception of non-profit organizations.
#

Question

i Strongly
Disagre
e
Disagre .
e

Neither
Agree
nor

Agrc
e

Slrongl
y Agree

Response
s

Men
n

Disagre
e

1

The money
given lo
charities

1

30

147

33

213

3.98

17

02

74

24

6

213

2.58

->

4

30

131

46

213

4.01

9

I

49

131

30

213

3.87

1

3

19

120

70

213

4.20

goes for
good causes.
Much of'the
9

money
donated lo
charily is
wasted.
My image of

^

charitable
organization
s is positive.
Charitable
organization
s have been

4

quite
successful in
helping the
needy.
Charitable
organization
s perfomi a
useful
function for
society.

150

Statistic

The
money
given to
charities
goes for
good
causes.

Min Value

, Much of
the
money
donated

My image of
charilablc
organizations
is positive.

Charilablc

organizations
have been quite
successful in

organizations
perronn a
useful function
for socieU.

helping the
needv.

1 to charity
IS

:

Charitable

wasted.

1

1

1

I

1

Max
Value

D

Mean

2.58

4.01

3.87

4.20

Variance

0.40

0.80

0.52

0.46

0.48

Standard
Deviation

0.63

0.90

0.72

0.68

0.69

213

213

213

213

213

I'otal
Responses

6.

When choosing whether to give money to a charity or deciding which fundraiser

to support, donors can be influenced by their perception of that organization. Please
rate the degree to which the following factors impact your decision to donate to a
non-profit organization, with 1 being the least impact and 5 being the greatest
impact.
#

Question

1

5

Responses

Mean

1

Trustworthiness of the organization

5

10 24 51

123

213

4.30

2

Credibility ofthe organization

7

12 27 52

115

213

4.20

3

Reputation of the organization

13

17 28 78

77

213

3.89

4

Organization's track record of success

20

12 38 66

77

213

3.79

5

The organization’s cause or mission

6

3

148

213

4.51

15 41

151

Statistic

j Trustwoithines
s of the
oi:ganization

Min
Value

Credibility
of the
organi/utio
n

Reputation
of the
orguni/iiiio
n

1

Organization*
s track record
ot'success

The
organiziiiioiT
s cause or
mission

1

1

Max
Value

>1

Mean

4.M)

4.20

3.89

3.79

4.51

Variiinee

1 .00

1 .15

1.36

1.57

0.82

Standard
Deviation

1 .00

1.07

1.16

1.25

0.90

213

213

213

213

213

3

Total
Response
s

152

7. Please rate the likelihood that you will choose the following sources to get more
information about nonprofit organizations.
#

Question
I

Very
Unlikel

Unlikel
y
●

Undccidc Likel
d
v
'
I^
'

Organi/.alion'
s wcbsile

7

35

3

Wikipedia
'Lwillcr

4

Mea
n

I

y
1

Ven ! Response
Likel ,I
s

13

71

121

213

4.42

4S

20

69

32

213

3.07

70

47

30

44

13

213

2.37

l-'acchook

40

43

^2

76

99

213

2.99

5

Myspace

158

41

7

6

213

1.36

6

kriend/lamily
member

0

25

119

55

213

3.99

7

e-mail

26

53

53

65

16

213

2.96

8

cell phone
application
television

80

64

39

15

6

213

1.99

24

41

53

74

21

213

3.13

radio

30

60

40

61

13

213

2.76

1
1

newspaper

22

49

35

87

20

213

3.16

1
2

magazines I
read regularly

34

44

40

70

25

213

3.04

9
0

153

j

Stati i Organi
Stic I zation*
s
websil
e

Wiki ^ Tvv Fac
pedi i itte ! ebo
a
r ' ok

My
spa
ce

I

i

Min
Valu
c
Max
Valu
c

1

e- ce
m ! phon
ai ‘ c

tele
visi
on

memb . I|appli
er
catio
n

I

t

Friend
/famil
y

1

1

3

regu
larlv

1

1

1

1

1

1

5

5

5

5

5

5

1.99

3.13

2.
7
6

3.16

3.04

1.14

1.38

1.41

1.65

1.19

1.28

213

213

1

Mea
n

4.42

Vari
ance

0.68

Stan
dard
Devi
ation

0.82

3.07

2.3
7

2.99

1.81

1.7
6

1.73

1.35

1.3

1.32

1.3
6
0.5
0

0.7
1

3.99

9
6

5

4
9

1.
I
6

1.
2
2

0.76

0.87

ra news mag
di pape azin
0. r
es 1
read

1.07

1.17

Iota
Resp
onse
s

213

213

21

213

213

213

2
I

9

213

213

1
j
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8. Please rate the degree to which you agree with each of the following statements
regarding communication with a non-profit organization. If I choose to donate or
get involved with a nonprofit organization, I prefer to communicate with that
organization via:
#i

Question

Strongly t Disagrc
Disagre ■
e

j

e

Neither
Agree
nor

Agrc
e

Strongl
y Agree

Response
s

Mea
n

Disagre
e
1

3

4
5

rwiltcr

77

57

26

36

17

213

2.34

I'accbook

39

38

27

85

24

213

3.08

Blog oflhc
organizalio
n

40

41

36

73

23

213

2.99

65

65

47

30

6

213

2.28

24

24

31

101

33

213

3.45

Blog of the
organization
1

Cell phone
application
1

Mail

Cell phone
application
Mail

Statistic
Min Value

j Twitter I Facebook '
j
1
1

1

Max Value

5

5

5

5

5

Mean

2.34

3.08

2.99

2.28

3.45

Variance

1.77

1.76

1.73

1.27

1.47

Standard
Deviation

1.33

1.33

1.31

1.13

1.21

folal Responses

213

213

213

213

213

155

9. In the past I have donated money or other items to the following non-profit
organizations(mark all that apply):
#

Answer

Response

%

1

I lope for Africa

48

23%

2

The Pantry of Oxford

32

15%

3

United Way

64

30%

4

I'hc Salvation Army

118

55%

5

American Red Cross

84

39%

6

I labitat for I lumanity

109

51%

7

Goodwill

143

67%

8

American Cancer Society

70

33%

9

American Heart Association

42

20%

10

International Justice
Mission

19

9%

104

49%

71

33%

11

St. Jude's Children's

3

Research Hospital
12

Other (local, national, or
international):

156

Other(local, national, or international):
Les Passee's Memphis
Churches
Children's Miracle Network
West Palm Beach Morida Humane Society
Answers in Genesis
I.ocal
I leifcr Inti. C’ompassion Inti (I support a girl in the Philippines). Kiva.org
Am:.i7.on Conser\'ation Association
Voice of the Martyrs
Invisible Children. 1 .iving Water International, Compassion International, Gospel for
Asia, Stmiaritans Purse. Not for Sale
World Vision
Other food paiitries. Invisible Children, etc.
147 Million Orphans
Leap Prog 'futoring Program
Children's Miracle Network
.IDRF
World Vision
Rivers of the World
local organizations
Boy Scouts of America
Church
Susan G. Komen for the Cure (Breast Cancer)
Gardner-Simmons Home For Girls
Haiti Foundation
Christian Children's Fund
The United Methodist Church
local
Feed The Hunger
Room to Read
World Hope
LeBonheur
Operation Christmas Child & Operation Smile
Breast Cancer Awareness

157

Children’s Miracle Network
Humane Society
Salvation Army
I forgot
Invisible Children
Charity School in Houston
I'eed the Hunger. Love 146
Children's Miracle Network
International Sports Outreach
Nurses for Newborns
Alzheimer's Association
blue dragon foundation
Invisible Children. Operation Christmas Child
Blood:Water Mission
my bank account
A conservation organization 1 can't remember the name of right now; boys and girls club
WWF
OMF,Campus Crusade for Christ, GFA,Individual missionaries
Knights of Columbus
Amnesty International

Statistic

Value

Min Value

1

Max Value

12

Total Responses

213

10. Do you regularly attend any campus religious ministries?
#

Answer

1

Yes

2

No
Total

L

-.4:3".

%

Response
68

32%

145

68%

213

100%

159

12. On average, how often do you donate money to a non-profit organization?
#

Answer

Response

%

1

Never

14

7%

1

Monthly

28

13%

3

Every few months

100

47%

4

Once a year

48

23%

5

Ever>' few years

23

11%

Total

213

100%

Statistic

I Value

Min Value

1

Max Value
Mean

3.18

Variance

1.02

Standard Deviation

1.01

Total Responses

213

13. What is your classifleation?
#

Answer

Response

%

1

Freshman

32

15%

30

14%

2

Sophomore ■ :

3

Junior

44

21%

4

Senior

107

50%

Total

213

100%

Statistic

Value

Min Value

1

Max Value

4

Mean

3.06

Variance

1.25

Standard Deviation

1.12

Total Responses

213

160

14. What is your gender?
# I Answer

%

1

Male

Response
65

1

l‘cmalc

148

69%

Total

213

100%

Statistic

i Value

Min Value
Max Value

1

Mean

1.69

Variance

0.21

Standard Deviation

0.46

Fotal Responses

213

31%

161

15. What is your major?
Text Response

Spanish
marketing
Marketing Communications
Marketing Communications
Marketing
marketing communications
marketing-communication
Marketing Communications
business
Marketing Communications
marketing
marketing comm
BBA Marketing Communications PR
marketing communications
Marketing Communications
Marketing
Marketing
Mtu-keting Communicatins and Journalism
Marketing Communications
Marketing Communications
Marketing Communications
Marketing Communications
Marketing Comm.
Business - Markeing Communications
marketing communications
marketing communications
Business marketing
Marketing Commuincations
marketing
Mai'keting Communications
Marketing Communiations
English
Liberal Studies(the minors of English, Sociology and Classics)

162

C'hinesc / Inlcmalional Studies
International Studies
Accounting
International Studies. French
international Studies
International Studies and Spanish
International studies
English, pre-med
Psychology
Undecided
Civil Engineering

English
accountancy
Public Policy Leadership
Linguistics
Engineering
.loumalism
prePharmacy
International Studies
pre-architecture
Ehiglish Education and Psychology
Accounting
Marketing Communications
Psychology
International Studies/Spanish
Liberal Arts
Pharmacy
History
Exercise Science
Engineering
Psychology
International Studies
Geological Engineering
Marketing Communications
Accounting

163

Choreography
liiochcmislry

biology
International Studies and Spanish
Political Science
Liberal Studies
B.S. Biology
Pre-Med
international studies
Lnglish
International studies
Biochemistn'
Business - Marketing
Lconomics
Economics
Communicative Disorders
Journalism
computer science
International Studies
Marketing Communications
physics
Marketing
bus management/marketing
Psychology
English
Marketing
Public Policy
Marketing Communications
Biology
Pre-pharmacy
Political Science
B.S. Pharmaceutical Sciences
Marketing Communications

164

Statistic
Total Responses

Value
213

165

Appendix \ I: Original Cross-Tabulation Results of Quantitative Sun^ey from
Qualtrics
l ahle 15a: Frequency of Donating and Volunteering

Do you volunteer your time for non-profit organizations?
yes—on a
regular
basis

On average, how often do
you donate money to a
non-profit organization?

I have never
yes—on an I have volunteered
a few times in the volunteered for a non Total
irregular
basis
past.
profit organization.

Never

0

4

8

2

14

Monthly

12

10

6

0

28

Every few
months

18

52

30

0

100

Once a
year

4

15

24

5

46

Every few
years

2

4

17

0

23

Total

36

85

85

7

213

Table 16a: Frequency of Volunteering and Regular Attendance of a Campus
Religious Ministiy

Do you regularly attend any campus
religious ministries?

Do you volunteer your time for non
profit organizations?

Yes

No

Total

yes—on a regular basis

17

19

36

yes—on an irregular basis

28

57

85

I have volunteered a few times in
the past.

22

63

85

I have never volunteered for a non
profit organization.

1

6

7

68

145

213

Total

166

Table 17a: Frequency of Donating and Regular Attendance of a Campus Religious
Ministni
Do you regularly attend any campus
religious ministries?

On average, how often do you donate money to a
non-profit organization?

Yes

No

Total

Never

0

14

14

Monthly

14

14

28

Every few
months

40

60

100

Once a year

10

38

48

Every few
years

4

19

23

Total

68

145

213

Table 18: Regular Attendance of Campus Religious Ministries and Donating
Habits
Do you regularly attend any
campus religious ministries?
Yes

No

Total

Hope for Africa

24

24

48

The Pantry of Oxford

14

18

32

United Way

15

49

64

The Salvation Army

36

82

118

American Red Cross

22

62

84

Habitat for Humanity

38

71

109

Goodwill

43

100

143

21

49

70

American Heart
Association

15

27

42

International Justice
Mission

13

6

19

St. Jude’s Children's
Research Hospital

36

68

104

Other (local, national, or
international):

28

43

71

Total

68

145

213

In the past I have donated money or other items to
American Cancer
the following non-profit organizations (mark all...
Society

appendix VII: TELEVISION COMMERCIAL SAMPLES

I

f

L

5/17/2011

Television Commercial 1
Shot 2

Television Commercial 1
Shot 1

Thtr* )'●

2T ITIill'on

Iml wiUi imjgT-

JriS'M tl0di»> -

Chhjtin^ih, Inda

Audio
Molcip-OKr How much (m hc»’

Television Commercial 1
Shot 3

Television Commercial 1
Shot 4

lu&i because sou don'i see it
doesn't mean it’s not happerung

■.vww.ijmactivisi.ofg

Audio
Voiceover

Go to www i|mactivi$t.org to lejrn how
you cjn help

Photo Source
"child Prostitute in India " Conspiracy of Hope.
Web.AApr 2011
<htlp.//acon5plracYDihope.blogspol.
cofn/2010/10/nufnbers.html>.

1

Television Commercial 2
Shot 2

Ar Mt 'MJW ^ 5 '

jji'eiutof

Television Commercial 2
Shot 3

■' p<rr .

.● ' *

Television Commercial 2
Shot 4

fust because vou don’t
it
doesn’t mean it s not happening

www.ijmactiinst.org

Audio
Voiceover: Go lo www.iim3c!ivi$l.or^ to lejrn
how you un helt:.

Photo Source

QwikStep Knowledge Database. Web. 4 Apr 201J.
<hltp://qwikslep eu/seardi/mEny me.htmt>.
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